Online Library Tourism Studies And The Social Sciences

Tourism Studies And The Social Sciences
This volume addresses the transformative power of tourism social media and
offers novel theoretical and methodological approaches to its academic
investigation. Acknowledging the collective value creation mechanisms of new
media, the authors explore how technology nurtures, augments and modifies
social or commercial interactions in tourism.
This book brings together cutting edge research and applications of social media
and related technologies, their uses by consumers and businesses in travel,
tourism and hospitality. The first section addresses topical issues related to how
social media influence the operations and strategies of tourism firms and help
them enhance tourism experiences: open innovation, crowdsourcing, servicedominant logic, value co-creation, value co-destruction and augmented reality.
The second section of the book looks at new applications of social media for
marketing purposes in a variety of tourism-related sectors, addressing crowdsourced campaigns, customer engagement and influencer marketing. The third
section uses case studies and new methodologies to analyze travel review
posting and consumption behaviors as well as the impact of social media on
traveller perceptions and attitudes, with a focus on collaborative consumption
and sharing economy accommodation. Finally, the fourth section focuses on hot
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topics and issues related to the analysis, interpretation and use of online
information and user-generated content for deriving business intelligence and
enhancing business decision-making. Written by an international body of wellknown researchers, this book uses fresh theoretical lenses, perspectives and
methodological approaches to look at the practical implications of social media
for tourism suppliers, destinations, tourism policy makers and researchers alike.
For these reasons, it will be a valuable resource for students, managers and
academics with an interest in information and communication technologies,
marketing for tourism and hospitality, and travel and transportation management.
Based upon a social science approach to understanding the significance of
tourism in contemporary society, Andrew Holden’s fascinating book highlights
tourism as a multidisciplinary area of study with rich and varied theoretical
underpinnings. Here, Holden introduces social science disciplines and applies
relevant theories to the understanding of tourism. He investigates how the
economic and political structures of society influence the manifestation of
tourism at a global level, and subsequently considers a variety of topical issues
including citizenship and social exclusion, tourism as a form of trade,
consumerism, the consequences of tourism, and feminism and ethics. Each
chapter includes: a brief introductory summary of the discipline a critique of its
main theories and concepts which have relevance to tourism a discussion of how
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the theories and concepts have been applied to tourism using cases and
examples international case studies and examples. Punctuated with study and
teaching aids, chapter summaries and ‘think points’ to encourage reflection, this
excellent, broad-ranging textbook provides a wider understanding of tourism’s
role in society.
Bachelor Thesis from the year 2016 in the subject Tourism, grade: 80.00,
International Hotel Management Institute Switzerland (IMI University Centre),
course: International Tourism and Events Management, language: English,
abstract: This dissertation aims to investigate the perceptions and attitude of
young citizens towards the social impacts of tourism in Casablanca, Morocco.
Tourism is known to have both positive and negative social impacts on any
community and significant research has been done on how host communities
perceive it. However, little research has been implemented on the perceptions of
young people particularly. The first objective was to review secondary data
regarding the topic. The reviewed literature presents different models and
theories such as Doxey's Irritation Index, Butler's Cycle and the Social Exchange
Theory. A primary fieldwork research was designed to meet the second objective
of investigating the perceptions of the youth. The research was carried out
through an e-survey and a total sample of 301 people in Morocco. The collected
data were analyzed and the results were compared with the findings from the
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literature review. Some of the findings were indeed surprising. Although most of
the respondents think that tourism has a good impact on their city, opinions vary
according to age, gender, income and ethnic background. Casablanca is yet to
become a mature destination and measures need to be taken to avoid future
irritation among locals. Most notably, hospitality managers should provide
women with adequate working conditions and the Moroccan government should
prioritise tourism as an economic activity but also as means for social cohesion
and social sustainability.
A Companion to Tourism
Tourism Studies and the Social Sciences
Adapting to Social, Political and Economic Change
Travel Connections
Understanding Tourism
Social Tourism in Europe
This book walks students through the selection and application of research methods
within Tourism. Experienced authors introduce the relevant language and theory of key
methodologies and then develop them using strategic literature review and the inclusion
of international examples which relate directly to tourism. Each concept sets the
historical and philosophical context of a method alongside the practical application of the
technique and provides: • authoritative and reliable data • informative cross-referencing •
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detailed discussion of theories and their critics • suggestions for further reading The
book is a vital resource for all students of tourism, leisure and management.
Religious studies and research have gained a lot of interest and attention from
researchers, policy makers, and practitioners over the last few years, but the socioeconomic impacts have not been explored. Taking into account the profound economic
impact the tourism and hospitality industries can have on regions and cities around the
world, further research in this area is critical to analyze the extent of such impact and the
ramifications that are associated with it. The Handbook of Research on Socio-Economic
Impacts of Religious Tourism and Pilgrimage is a pivotal reference source that provides
vital research on the social and economic factors in faith-based journeys. While
highlighting topics such as tourist spending, spiritual tourism, and local development,
this publication explores religious tourism in the middle age, as well as the methods of
modern religious tourism. This book is ideally designed for business managers, cultural
preservationists, academicians, business professionals, entrepreneurs, and upper-level
students seeking current research on religious tourism and its socio-economic impacts.
Social media is fundamentally changing the way travellers and tourists search, find, read
and trust, as well as collaboratively produce information about tourism suppliers and
tourism destinations. Presenting cutting-edge theory, research and case studies
investigating Web 2.0 applications and tools that transform the role and behaviour of the
new generation of travellers, this book also examines the ways in which tourism
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organisations reengineer and implement their business models and operations, such as
new service development, marketing, networking and knowledge management. Written
by an international group of researchers widely known for their expertise in the field of
the Internet and tourism, chapters include applications and case studies in various
travel, tourism and leisure sectors.
This thought-provoking Handbook considers the impact and challenges that social
tourism has on people’s lives, integrating case studies from around the world.
Showcasing the latest research on the topic and its role in tackling the challenges of
tourism development, chapters explore the opportunities presented by social tourism
and illustrate the social imperative of tourism as a force for good.
Foundations from Psychology
Tourism in the USA
Key Concepts in Tourist Studies
Primary Social Studies and Tourism Education for The Bahamas: My community
Key Concepts in Tourism Research
Dark Tourism Studies

Exploring the connection between tourism and violence, this book draws on a range of
disciplinary approaches, including social anthropology, cultural geography, sociology,
and tourism studies. Ideas and concepts of violence have long been explored in the
social sciences literature but in relation to tourism studies specifically the concept has
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rarely been problematised. Drawing on a range of case studies this book demonstrates
the relationship between tourism and violence both in its overt physical form and in the
social structures and symbolic landscapes that underpin touristic activity. Tourism and
Violence offers a timely intervention in this field by bringing together, for the first time,
work by scholars who, in their different ways, are engaging with the concept of
violence within touristic settings and practices. This unique book paves the way for
future research that will probe further the intersections between violence and tourism.
This course has been developed in association with the Ministry of Education and
written by a team of experienced Bahamian teachers and teacher educators.
This collection of key articles from the most influential journals and books in the field
examines what social scientists mean by the term tourism, and what it means to be a
tourist. Carefully selected and introduced by the editor, this material charts the
sociological changes that have occurred in tourism, and the change from the upperclass grand tours of the late nineteenth-century to the mass tourism of the present day.
The collection also assesses the economic impacts of tourism on local economies,
environmental considerations, and whether the growth of tourism is sustainable in a
post-September 11th world. "Tourism: Critical Concepts in the Social Sciences" is an
accessible and comprehensive resource designed for academics and scholars
researching in tourism, globalization, and human geography.
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The Wiley Blackwell Companion to Tourism presents a collection of readings that
represent an essential and authoritative reference on the state-of-the-art of the
interdisciplinary field of tourism studies. Presents a comprehensive and critical
overview of tourism studies across the social sciences Introduces emerging topics and
reassesses key themes in tourism studies in the light of recent developments Includes 50
newly commissioned essays by leading experts in the social sciences from around the
world Contains cutting-edge perspectives on topics that include tourism’s role in
globalization, sustainable tourism, and the state’s role in tourism development Sets an
agenda for future tourism research and includes a wealth of bibliographic references
Transformations in Identity, Community and Culture
Socio-spatial Studies in Experiences, Practices and Policies
Tourism and Social Identities
The Wiley Blackwell Companion to Tourism
The Routledge Handbook of Tourism Research
Social Tourism
'Tourism' helps provide an understanding of the contemporary forces shaping tourism
in a manner that connects the field to broader policy and scientific debate that is
approachable by students of tourism at all levels. Issues are examined in terms of key
concepts of contemporary social and environmental studies.
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In a world increasingly faced with, and divided by, regional and global crises, resilience
has emerged as a key concept with significant relevance for tourism. A paradigmatic
shift is taking place in the long-term planning of tourism development, in which the
prevailing focus on sustainability is being enhanced with the practical application of
resilience planning. This book provides a critical appraisal of sustainability and
resilience, and the relationship between the two. Contributions highlight the complexity
of addressing social change with resilience planning in a range of tourism contexts,
from islands to mountains, from urban to remote environments, and in a range of
international settings. Case studies articulate how tourism is both an agent of social
change and a victim of larger change processes, and provide important lessons on how
to deal with increasingly unstable economic, social and environmental systems. This is
the first book to specifically examine social change and sustainability in tourism
through a resilience lens. This much-needed contribution to the literature will be a key
resource for those working in tourism studies, tourism planning and management,
social geography, and development studies, among others.
The extensively revised second edition of Issues in Cultural Tourism Studies provides a
new framework for analyzing the complexity of cultural tourism and its increasing
globalization in existing as well as emergent destinations of the world. The book will
focus in particular on the need for even more creative tourism strategies to differentiate
destinations from each other using a blend of localized cultural products and innovative
global attractions. The book explores many of the most pertinent issues in heritage,
arts, festivals, indigenous, ethnic and experiential cultural tourism in urban and rural
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environments alike. This includes policy and politics; impact management and
sustainable development; interpretation and representation; marketing and branding;
and regeneration and planning. As well as exploring the inter-relationships between the
cultural and tourism sectors, local people and tourists, the book provides suggestions
for more effective and mutually beneficial collaboration. New edition features include:
an increased number of topical case studies and contemporary photographs which
serve to contextualize the issues discussed a re-orientation towards global rather than
just European issues three brand new chapters on The Geography of Cultural Tourism,
The Politics of Global Cultural Tourism, and The Growth of Creative Tourism an
extensively revised chapter on Experiential Tourism. At the interface between the global
and the local, a people-centred approach to planning and development is advocated to
ensure that benefits are maximized for local areas, a sense of place and identity are
retained, and the tourist experience is enhanced to the full. The text is unique in that it
provides a summary and a synthesis of all of the major issues in global cultural tourism,
which are presented in an accessible way using a diverse range of international case
studies. This is a beneficial and valuable resource for all tourism students.
New approaches to tourism study demonstrate a notable ‘critical turn’ – a shift in
thought that emphasises interpretative and critical modes of tourism inquiry. The
chapters in this volume reflect this emerging critical school of tourism studies and
represent a coordinated effort of tourism scholars whose work engages innovative
research methodologies. Since such work has been dispersed across a variety of
tourism-related and other research fields, this book responds to a pressing need to
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consolidate recent advances in a single text. Adopting a broad definition of ‘criticality’,
the contributors seek to find ‘fresh’ ways of theorising tourism by locating the
phenomenon in its wider political, economic, cultural and social contexts. The
collection addresses the power relations underpinning the production of academic
knowledge; presents a range of qualitative data collection methods which confront the
field’s dominant (post)positivist approaches; foregrounds the emotional dynamics of
research relations and explores the personal, the political and the situated nature of
research journeys. The book has been divided into two parts, with the essays in the first
part establishing a context-specific framework for engaging philosophical and
theoretical debates in contemporary tourism enquiry. The second set of essays then
present, discuss and critique specific methodologies, research techniques, methods of
interpretation and writing strategies, all of which are in some sense illustrative of
‘critical’ tourism research. Contributors range from postgraduate students to
established academics and are drawn from both the geopolitical margins and the
‘powerbases’ of the tourism academy. Their various relationships with the Englishspeaking academy thus range from relative ‘outsider’ to well-positioned ‘insider’ and as
a result, their essays are reflective of a range of locations within the complexly spun
web of academic power relations and social divisions.
Theory and Practice
Tourism and Social Marketing
Creating an Academy of Hope
Landscape, Leisure and Tourism
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New Perspectives, Practice and Cases
Handbook of Social Tourism

Living in a world that is increasingly ‘on the move’ means that
many of us now rely on mobile devices, social media, and
networking technologies to coordinate togetherness with our
social networks even when we are apart. Nowhere is this
phenomenon more evident than in the emerging practices of
‘interactive travel’. Today’s travellers are more likely than
ever to pack a laptop or a mobile phone and to use these devices
to stay in touch with friends and family members – as well as to
connect with strangers and other travellers – while they are on
the road. New practices such as location-aware navigating,
travel blogging, flashpacking and Couchsurfing now shape the way
travellers engage with each other, with their social networks,
and with the world around them. Travel Connections prompts a
rethinking of the key paradigms in tourism studies in the
digital age. Interactive travel calls into question longstanding
tourism concepts such as landscape, the tourist gaze,
hospitality, authenticity and escape. The book proposes a range
of new concepts to describe the way tourists inhabit the world
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and engage with their social networks in the twenty-first
century: smart tourism, the mediated gaze, mobile conviviality,
re-enchantment and embrace. Based on intensive fieldwork with
interactive travellers, Travel Connections offers a detailed
account of this emerging phenomenon and uncovers the new forms
of mediated and face-to-face togetherness that become possible
in a mobile world. This book will be of interest to students and
scholars of sociology, tourism and hospitality, new media,
cosmopolitanism studies, mobility studies and cultural studies.
The theme of this book focuses on the being of tourism and
knowledge construction in tourism. It discusses both ontological
and epistemological issues in tourism studies. In addition to
examining what constitutes tourism knowledge and how tourism
knowledge is acquired, various theoretical and methodological
paradigms will also be addressed.
This text introduces tourism students to concepts drawn from
critical theory, cultural studies and the social sciences. It
does so with a light and readable touch, highlighting the ideas
that underlie contemporary critical tourism studies in a
practical and engaging way. Specifically, the authors examine
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how post-structuralist thought has led to a re-imagining of
power relationships and the ways in which they are central to
the production and consumption of tourism experiences. Eleven
clear, relevant chapters provide an accessible introduction to
tourism defining, explaining and developing the key issues and
methods in this exciting field. These topics include: •
Regulating Tourism • Commodifying Tourism • Embodying Tourism •
Performing Tourism • Tourism and the Everyday • Tourism and the
Other • Tourism and the Environment • Tourism and the Past •
Tourism Mobilities • Researching Tourism A strong teaching text,
this will be well received by lecturers seeking an
authoritative, multi-disciplinary book on contemporary tourism
and by students who want a practical, grounded introduction
which understands their learning and research needs.
Social Marketing is the utilisation of marketing principles and
methods to encourage individual and organisational behaviour
change for the public good. Traditionally the domain of
government it is increasingly also utilised by non-government
and non-profit organisations and other institutions of civil
society as a non-regulatory means to achieve policy and public
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good goals. At a time when concerns over tourism's contribution
to undesirable environmental, economic and social change is
greater than ever, social marketing strategies are important for
encouraging more appropriate and desirable behaviours by
tourists and the tourism industry. Tourism and Social Marketing
is the first book to comprehensively detail the relevance of
social marketing principles and practice to tourism, destination
management and marketing. By considering this relationship and
application of social marketing approaches to key issues facing
contemporary tourism development, such as the environment, this
book provides significant insights into how the behaviours of
visitors and businesses may be changed so as to develop more
sustainable forms of tourism and improve the quality of life of
destination communities. It further provides a powerful impetus
to the development of tourism related forms of sustainable
consumption and the promotion of ethical tourism and marketing.
This innovative book is comprehensive in scope by considering a
variety of relevant fields relevant to tourism and social
marketing practice including, health, non - profit
organisations, governance, the politics of marketing and
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consumption, consumer advocacy and environmental and sustainable
marketing. It integrates selected international cases studies to
help tourism students engage with the broader debates in social
marketing, governance and the politics of behaviour change and
shows the relationship of theory to practice. Written by a
leading authority in the field, topical and integrative, this
book will be valuable reading for students, scholars and
researchers in tourism.
Theory, Practice and Cases
Social Media in Travel, Tourism and Hospitality
Tourism, Resilience and Sustainability
The Study of Tourism
Tourism: The experience of tourism
Perspectives and Potential

Social tourism is at a pivotal point. Over the past decade, there has been
increased interest and research into social tourism issues, and as a result there
is now much greater evidence on the important role that social tourism can play
in providing significant benefits for the people supported through social tourism
schemes. However, despite these advances and awareness of the benefits of
tourism participation in most countries, there is still much confusion and
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ambiguity about the definition, role, and purpose of social tourism. This
comprehensive volume reflects recent shifts in social tourism research by
focusing on target groups and the benefits or constraints of these groups in
holiday participation. The authors explore the diversity of issues, theories and
social contexts that are relevant to social tourism research, offering a range of
quantitative and qualitative methods and experimental designs as well as various
policy and practice contexts to address policy issues. They also highlight
opportunities for greater intensity of research on the importance of policy in
advancing social tourism and to stress the fundamental role that social tourism
can play in achieving strategic policy goals towards enhancing wellbeing,
citizenship, and quality of life in the future. This book was originally published as
a special issue of the Journal of Policy Research in Tourism, Leisure and Events.
Social tourism refers to facilitating access to tourism for low income groups
and/or the use of tourism as a regeneration and economic stimulation strategy.
Although social tourism has its roots in the early 20th Century and is still a major
component of the tourism sector in a range of countries, the concept has
received relatively little research attention until recently. In this volume,
international specialists on social tourism present perspectives on social tourism
from different disciplines and geographical contexts. The book highlights the
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multitude of interpretations and implementations of social tourism that make the
concept so multi-faceted: examples reviewed in this book include holiday
vouchers in Hungary, charity initiatives in the UK, tourism schemes for senior
citizens in Spain and state provision in Brazil. Seven themed chapters and two
case studies explore the potential of social tourism from a range of perspectives.
Should tourism be a right that is available to all? Is social tourism indispensable
in a sustainable tourism strategy? What are the different systems of social
tourism supply and demand in Europe, and why do the implementations differ so
much between countries? The book provides a critical reflection on these and
other questions, and is therefore a key resource for social tourism researchers
and practitioners. This book was originally published as a special issue of Current
Issues in Tourism.
The United States continues to provide opportunities for travel and tourism to
domestic and international travellers. This is the first book to offer students a
comprehensive overview of both tourism and travel in this region, paying specific
attention to the disciplines of Geography, Tourism Studies and, more generally,
Social Science. Tourism in the USA explains the evolution of tourism paying
attention to the forces that shaped the product that exists today. The focus of the
book includes the manner in which tourism has played out in various contexts;
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the role of federal, state, and local policy is also examined in terms of the effects
it has had on the US travel industry and on destinations. The various elements of
tourism demand and supply are discussed and the influence that transportation
(especially Americans’ high personal mobility rates and love affair with the auto)
has had on the sector highlighted. The economics of tourism are fleshed out
before focusing more narrowly on both the urban and rural settings where
tourism occurs. A look into the manner in which the spatial structure of cities is
transformed through tourism is also offered. Additionally, a brief examination of
future issues in American tourism is presented along with explanations
concerning the ascendancy of tourism as an economic development tool in
various areas. The book combines theory and practice as well as integrating a
range of useful student orientated resources to aid understanding and spur
further debate, which can be used for independent study or in class exercises.
These include: ‘Closer Look’ case studies with reflective questions to help show
theory in practice and encourage critical thinking about tourism developments in
this region ‘Discussion Questions’ at the end of each chapter encourage
stimulating debates ‘Further Reading’ sections direct the readers to related book
and web resources so that they can learn more about the topics covered in each
chapter. Written in an engaging style and supported with visual aids, this book
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will provide students globally with an in-depth and essential understanding of the
complexities of tourism and travel in the USA.
This groundbreaking Companion offers readers an opportunity to reassess key
themes in contemporary tourism studies in the light of recent theoretical
developments in tourism studies and the social sciences, as well as dramatic
changes in the operating environment for tourism. A critical overview of current
research in tourism studies. Offers readers an opportunity to reassess key
themes in tourism studies in the light of recent developments, such as terrorist
attacks, SARS and the financial failure of airlines. Comprises 48 specially
commissioned essays, written by more than 50 acknowledged experts from
around the world. Covers cutting-edge perspectives and topics, including
tourism’s role in globalization, sustainable tourism, and the state’s role in tourism
development. Sets an agenda for future tourism research. Includes a wealth of
bibliographic references.
Tourism Research and the Social Sciences
Rethinking the Social Science of Mobility
Issues in Cultural Tourism Studies
Tourism
A Critical Introduction
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Tourism and Violence
The making and consuming of tourism takes place within a
complex social milieu, with competing actors drawing into
the ‘product’ peoples’ history, culture and lifestyles.
Culture and people thus become part of the tourism product.
The implications are not fully understood, though the
literature ranges the arguments along a continuum with
culture being described on one hand as vulnerable and
fixed, waiting to be ‘impacted’ by tourism and on the other
being seen as vibrant and perfectly well capable of dealing
with globalization and modernity trends. Some of the
answers are likely to focus around ideas of social
identities. The intention of this book is to make a
contribution to the theoretical framework of tourism
through a series of international case studies. The overall
purpose of the edited book is to assemble a series of
essays enabling the dissemination of ideas on the critical
discourse of tourism and tourists as they relate to social
and cultural identities.
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"The strongest overview I have encountered of the scope and
the current state of research across all the fields
involved in advancing our understanding of tourism. For its
range of topics, depth of analyses, and distinction of its
contributors, nothing is comparable." - Professor Dean
MacCannell, University of California, Davis "The breadth of
vision and sweep of accounts is remarkable, and range of
topics laudable... a rare combination of the authoritative,
the challenging and stimulating." - Professor Mike Crang,
Durham University Tourism studies developed as a sub-branch
of older disciplines in the social sciences, such as
anthropology, sociology and economics, and newer applied
fields of study in hospitality management, civil rights and
transport studies. This Handbook is a sign of the maturity
of the field. It provides an essential resource for
teachers and students to determine the roots, key issues
and agenda of tourism studies, exploring: The evolution and
position of tourism studies The relationship of tourism to
culture The ecology and economics of tourism Special events
Page 22/30

Online Library Tourism Studies And The Social Sciences
and destination management Methodologies of study Tourism
and transport Tourism and heritage Tourism and
postcolonialism Global tourist business operations Ranging
from local to global issues, and from questions of
management to the ethical dilemmas of tourism, this is a
comprehensive, critically informed, constructively
organized overview of the field. It draws together an interdisciplinary group of contributors who are among the most
celebrated names in the field and will be quickly
recognized as a landmark in the new and expanding field of
tourism studies.
Electronic Inspection Copy available for instructors here
Tourism is the fourth biggest industry in the world. What
are the key concepts in Tourist Studies? This essential
resource for students of tourism contains concise and
authoritative entries on: • Planning Tourism • Sustainable
Tourism • Festivals and Events • Cultural Tourism •
Economics of Tourism • Regeneration • The Experience
Economy • Urban Tourism • Sex Tourism Shrewdly judged to
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suit the needs of the modern student, the book offers the
basic materials, tools and guidance for making sense of
tourism and gaining the best results in essays and exams.
The Routledge Handbook of Tourism Research is a compendium
of some of the most relevant issues affecting tourism
development today. The topics addressed in this book
provide some new thinking for those involved in tourism
research. This book takes the reader from the beginnings of
tourism research to a discussion of emerging forms of
tourism and selected examples of tourism development. The
underlying theoretical dimensions are reviewed, analysed
and discussed from a number of perspectives. This book
brings together leading researchers, many of whom are
members of the International Academy for the Study of
Tourism, to discuss tourism today and its future. The works
included in this volume are diverse, in terms of
geographical context, research methodology, root
discipline, and perspective. This book represents studies
based in Europe, North America, Oceania, and Asia. Research
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methodologies include both quantitative and qualitative.
Both macro and micro issues are discussed from the
economic, psychological, sociological, political science,
marketing, and other perspectives, which reflect the
interdisciplinary nature of tourism studies. This book is
divided into 6 sections. Section 1 considers the
foundations for tourism research. Section 2 discusses the
implications for destination management and section 3
discusses planning for tourism development. Section 4
covers human capital for tourism development. And finally,
section 5 evaluates emerging forms of tourism and then
section 6 offers insights into tourism evolution. It offers
the reader a comprehensive synthesis of this field,
conveying the latest thinking and research. The text will
provide an invaluable resource for all those with an
interest in tourism research. This is essential reading for
students, researchers & academics of Tourism as well as
those of related studies in particular Leisure, Hospitality
& Development Studies.
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Social Entrepreneurship and Tourism
Tourism Research Paradigms
The Routledge Companion to Media and Tourism
Tourism, Technology and Togetherness in a Mobile World
Critical and Emergent Knowledges
Youth's Perceptions of Tourism's Social Impacts in
Casablanca, Morocco
In today’s increasingly complex tourism environment, decision-making requires a rounded,
well-informed view of the whole. Critical distance should be encouraged, consultation and
intellectual rigour should be the norm amongst managers and there needs to be a radical
shift in our approach to educating future tourism and hospitality managers and
researchers. This second edition intends to move the debate forward by exploring how
critical tourism inquiry can make a difference in the world, linking tourism education
driven by the values of empowerment, partnership and ethics to policy and practice. This
volume is designed to enable its reader to think through vital concepts and theories relating
to tourism and hospitality management, stimulate critical thinking and use
multidisciplinary perspectives. The book is organized around three key ways of producing
social change in and through tourism: critical thinking, critical education and critical
action. Part one focuses on the importance of critical thinking in tourism research and
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deals with two key topics of our academic endeavours (i) tourism epistemology and
theoretical and conceptual developments; (ii) research entanglements, knowledge
production and reflexivity. Part two considers ‘the university as a site for activism’ by
mapping out the moral, academic and practical role of educators in developing ethical and
responsible graduates and explores the student experience. The final part attempts to
provide new understandings of the ways in which social justice and social transformation
can be achieved in and through tourism. This timely and thought provoking book which
collectively questions tourism’s current and future role in societal development is essential
reading for students, researchers and academics interested in Tourism & Hospitality.
The Routledge Companion to Media and Tourism provides a comprehensive overview of
the research into the convergence of media and tourism and specifically investigates the
concept of mediatized tourism. This Companion offers a holistic look at the relationship
between media and tourism by drawing from a global range of contributions by scholars
from disciplines across the humanities and social sciences. The book is divided into five
parts, covering diverse aspects of mediatization of tourism including place and space,
representation, cultural production, and transmedia. It features a comprehensive
theoretical introduction and an afterword by leading scholars in this emerging field,
delving into the ways in which different forms of media content and consumption
converge, and the consequential effects on tourism and tourists. The collection is an
Page 27/30

Online Library Tourism Studies And The Social Sciences
invaluable resource for students and scholars of tourism studies, cultural studies, and
media and communication, as well as those with a particular interest in mediatization,
convergence culture, and contemporary culture.
This volume continues the tradition established by Nash in The Study of Tourism
Anthropological and Sociological Beginnings (2005) previously published in this series. A
significant number of the founding scholars whose work has defined and provided a
platform for psychology and marketing studies in tourism contribute their reflective
accounts on their initial work. They also locate the initial work they conducted within the
milieu in which it was created and link the early work to contemporary concerns both of
their own undertaking and more broadly. This is the only publication to collate views on
the development of tourism study by all these historically important tourism scholars and
provides a unique insight into how the context in which tourism scholars' work influences
the studies they undertake. From the renowned Tourism Social Science Series it
systematically and cumulatively contributes to the formation, embodiment, and
advancement of knowledge in the field of tourism. A valuable piece of tourism literature
for all in the areas of advanced marketing and applied psychology, philosophy of
education, social science analysis, tourism marketing research and management.
This volume explores the links between the rapidly growing phenomenon of social
entrepreneurship (SE) and the international tourism and hospitality industry. This unique
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industry is particularly ripe for transformation by SE and the book’s authors delve deeply
into the reasons for this. The book has three parts. The first creates a conceptual and
theoretical framework for understanding the uniqueness of SE in the tourism context. The
second examines different communities of practice where SE is being applied in tourism.
The third is a rich collection of case studies from eight countries where tourism SE is
already having an impact. The book’s authors address the topic from many different
angles, disciplinary backgrounds and geographic areas. Many case study authors are
practicing social entrepreneurs who share their successes, challenges and experience with
tourism-related projects. The book also proposes a research agenda and educational
programmatic changes needed to support tourism SE. As these are developed, tourism SE
will bring innovation to destinations, transformation of their economic and social
structures, and contribution to a better world. The book has many insights and resources
for scholars and practitioners alike to usher in this transformation.
Images, the Social and Earthly Matters in Tourism Studies
Philosophy and Practice
Tourism Social Media
Social Tourism at the Crossroads
Handbook of Research on Socio-Economic Impacts of Religious Tourism and Pilgrimage
Tourism: The nature and structure of tourism
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Online Library Tourism Studies And The Social Sciences
This book, the first on social tourism in English, provides a comprehensive analysis of the
various systems and practices in support of disadvantaged people's enjoyment of tourism.
Combining theory and practice and a truly European perspective, this book provides an
interdisciplinary approach to examine the concepts and contexts underpinning social tourism
that will be a key reference point for students, practitioners and researchers. Theoretical
perspectives on social tourism are assessed in the context of social inequality, sustainability,
family diversity, mobility and the welfare society. The case studies cover public initiatives,
charities and voluntary organisations, from a range of different countries including the UK,
Ireland, Belgium, Denmark and Poland, covering the diversity of systems and practices in
Europe.
The SAGE Handbook of Tourism Studies
A Spatial and Social Synthesis
Advances in Social Media for Travel, Tourism and Hospitality
The Critical Turn in Tourism Studies
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