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Being a celebrity publicist at a Los Angeles PR firm isn’t the glamour job Alex Davidson thought it would be. Her love life is zilch, her newest client—an actor fresh out of rehab—keeps hitting on her, and all she
has in her refrigerator is a half-empty bottle of Pinot Grigio. But her wisecracking gay assistant and her spark plug of a best friend give her reasons for crawling out of bed in the morning (well, most of the time).
Everything changes the day her firm is bought out by a rival agency and Alex finds her once secure job of wanly ministering to a roster of B-list celebrities suddenly at stake. It looks like Suzanne, Alex’s old boss
and mentor, is being shown the door. And G, her new boss, wants bigger clients and more exposure. But certain things just don’t add up: Why did G refuse to help Suzanne when a big client—a hot Latina
singer/actress hell-bent on world domination—decided to bolt from the firm? And why is he being so nice to Alex all of a sudden? Knowing that in Hollywood there are always strings attached, Alex does a little
digging and uncovers a dirty scheme that, if brought to light, will rock the entertainment industry. Will the temptation to betray Suzanne and accept a lucrative offer from G be too powerful for Alex to ignore? Or
can she save her job, keep her soul, and score a victory for women in Hollywood? So 5 Minutes Ago is a laugh-out-loud novel about one young woman’s attempt to make it in the shark-infested waters of Hollywood.
Set in the sun-drenched L.A. of celebrity-magazine photo shoots, velvet-roped VIP parties, and red-carpet events, Hilary de Vries’s debut novel takes us on a wildly entertaining romp with enough juicy behind-thescenes action to satisfy even the most insatiable celebraholic.
This book constitutes the refereed proceedings of the 9th International Conference on Information Security, ISC 2006, held on Samos Island, Greece in August/September 2006. The 38 revised full papers presented
were carefully reviewed and selected from 188 submissions. The papers are organized in topical sections.
Communication research is evolving and changing in a world of online journals, open-access, and new ways of obtaining data and conducting experiments via the Internet. Although there are generic encyclopedias
describing basic social science research methodologies in general, until now there has been no comprehensive A-to-Z reference work exploring methods specific to communication and media studies. Our entries,
authored by key figures in the field, focus on special considerations when applied specifically to communication research, accompanied by engaging examples from the literature of communication, journalism, and
media studies. Entries cover every step of the research process, from the creative development of research topics and questions to literature reviews, selection of best methods (whether quantitative, qualitative, or
mixed) for analyzing research results and publishing research findings, whether in traditional media or via new media outlets. In addition to expected entries covering the basics of theories and methods traditionally
used in communication research, other entries discuss important trends influencing the future of that research, including contemporary practical issues students will face in communication professions, the
influences of globalization on research, use of new recording technologies in fieldwork, and the challenges and opportunities related to studying online multi-media environments. Email, texting, cellphone video, and
blogging are shown not only as topics of research but also as means of collecting and analyzing data. Still other entries delve into considerations of accountability, copyright, confidentiality, data ownership and
security, privacy, and other aspects of conducting an ethical research program. Features: 652 signed entries are contained in an authoritative work spanning four volumes available in choice of electronic or print
formats. Although organized A-to-Z, front matter includes a Reader’s Guide grouping entries thematically to help students interested in a specific aspect of communication research to more easily locate directly
related entries. Back matter includes a Chronology of the development of the field of communication research; a Resource Guide to classic books, journals, and associations; a Glossary introducing the terminology
of the field; and a detailed Index. Entries conclude with References/Further Readings and Cross-References to related entries to guide students further in their research journeys. The Index, Reader’s Guide themes,
and Cross-References combine to provide robust search-and-browse in the e-version.
New Edition Available 12/28/2012 This thorough revision maintains the same basic structure of the first edition of Public Health Leadership. In five parts, it explores the basic theories and principles of leadership
and then describes how they may be applied in the public health setting. Leadership skills and competencies, as well as methods for measuring and evaluating leaders are also thoroughly covered. The final chapter
has been expanded to cover the future of public health and global leadership. Four new chapters have been added to the Second Edition: a chapter on the interface between management and leadership, a chapter on
systems and complexity leadership concerns, and a chapter on employee development. The final new chapter will explore the transition from traditional leadership roles to the new roles required by a focus on
bioterrorism and other disasters. New case studies, interviews, and exercises have also been added. The Second Edition also features new sidebar boxes with quotes from classic and contemporary writers on
leadership.
A Basic Text
Discover The Best Ways To Communicate, Be Charismatic, Use Body Language, Persuade & Be A Great Conversationalist
Communication Consultants in Political Campaigns
Comprehensive Systematic Review for Advanced Practice Nursing, Third Edition
Public Health Leadership
Putting Principles Into Practice
Vocal Communication in Birds and Mammals

Competence does not speak for itself! You can't simply display it; you have to draw people's attention to it. World-renowned negotiation and
deception detection expert, business professor, and mentalist Jack Nasher offers effective, proven techniques to convince others that we are
talented, trustworthy, and yes, even brilliant. Nasher offers the example of Joshua Bell, possibly the world's most famous violinist. In
January 2007, at rush hour, he stepped into a Washington, DC, subway station, dressed like any street busker, and began to play a $4,000,000
Stradivarius. It was part of an experiment staged by a journalist of the Washington Post, who expected Bell's skill alone to attract an
immense, awed crowd. But Bell was generally ignored, and when he stopped, nobody applauded. He made $34.17. The good news is that you don't
have to accept obscurity: you can positively affect others' perception of your talent. Whether you're looking for work, giving an important
presentation, seeking clients or customers for your business, or vying for a promotion, Nasher explains how to use techniques such as
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expectation management, verbal and nonverbal communication, the Halo Effect, competence framing, and the power of nonconformity to gain
control of how others perceive you. Competence is the most highly valued professional trait. But it's not enough to be competent, you have
to convey your competence. With Nasher's help you can showcase your expertise, receive the recognition you deserve, and achieve lasting
success.
Offering a direct sightline into communication theory, Explaining Communication provides in-depth discussions of communication theories by
some of the foremost scholars working in communication today. With contributions from the original theorists and scholars known for their
work in specific theoretical perspectives, this distinctive text breaks new ground in giving these scholars the opportunity to address
students firsthand, speaking directly to the coming generations of communication scholars. Covering a wide range of interpersonal
communication theories, the scope of this exceptional volume includes: *the nature of theory and fundamental concepts in interpersonal
communication;*theories accounting for individual differences in message production; explanations of human communication from dyadic,
relational, and/or cultural levels; and*a history of communication theory. Chapter authors offer their own views of the core ideas and
findings of specific theoretical perspectives, discussing the phenomena those perspectives are best positioned to explain, how the theories
fit into the field, and where future research efforts are best placed. While by no means comprehensive, Explaining Communication includes
those theories that rank among those most often used in today’s work, that have generated a substantial body of knowledge over time, and
that have not been articulated in detail in other publications. With detailed explorations and first-hand discussions of major communication
theories, this volume is essential for students in communication studies, interpersonal communication, and advanced theory courses, as well
as for scholars needing a thorough reference to some of the most salient theories in communication today.
The bestselling text in its field, "International Relations "is praised for being the most current and comprehensive introduction to
international relations theory as well as security, economic, and global issues. From war and trade to human rights and the environment,
this survey explores relations among states and the influence of transnational actors and events.
A two-time AJN Book of the Year Award winner and a 2013 Doody Core Title! This distinguished text provides top-tier guidance for advanced
practice nurses on how to perform a comprehensive systematic review of available research to inform scholarly work, particularly in DNP and
PhD programs. With a strategic focus on the search process and assessing the quality of the evidence, this text presents, clearly and
comprehensively, all of the knowledge and skills necessary to conduct a foundational CSR in eight concrete steps. This text examines how to
write a CSR proposal, final report, and a policy brief based on systematic review findings. Two finished proposals and two completed
systematic reviews demonstrate each step of the process from start to finish. Additionally, the text covers software used in research
queries and provides helpful strategies for effectively using the search function when seeking information. The Third Edition offers four
new chapters with incisive recommendations for performing a CSR and addressing new ways CSR is being implemented in today’s healthcare
environment. It describes the latest methodological advances, including living systematic reviews and dominance scores for economic review.
Two complete CSRs along with new and updated examples throughout the book further aid readers in their pursuit of excellence in scholarly
work. New to the Third Edition: New Chapters: How to choose the right critical appraisal tool Writing the final report and disseminating the
results of systematic reviews Disseminating results with how to write a policy brief and/or press release on CSR results Example of a metaanalysis using GRADE Offers increased focus on dissemination Includes new and updated examples reflecting latest trends in nursing scholarly
work Key Features: Provides the knowledge and skills necessary to conduct a CSR from start to finish Teaches readers how to conduct highquality systematic reviews Instructs readers on pertinent resources and methods for optimal library-related systematic review research
efforts Describes how to best search research databases to facilitate scholarly work Includes objectives, summary points, end-of-chapter
exercises, discussion questions, suggested reading, and references to enhance understanding
The Manship School Guide to Political Communication
Functional Communication Training for Problem Behavior
A Novel
Communication in Organizations
The 5-Minute Clinical Consult 2020
How to Prove Your Competence & Win People Over
Applying Communication Theory for Professional Life
The first text of its kind to address the connection between communication practices and quality patient care outcomes provides future and practicing patient caregivers basic communication knowledge and
skills.
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This book provides a guide to becoming an empowered citizen, capable of achieving success when advocating with local government. Based on interviews with mayors, together with documentary evidence,
analyses of public meetings, and the author’s own experience of advocacy, volunteering on city committees, and work on political campaigns, it describes how to advocate with local government officials,
whom to contact, what to say when and where, and how to locate the facts, figures, and stories that can lend credence to an advocacy campaign. Guided by the ideas that persuasion efforts can succeed, are
not difficult to undertake, and are in fact appreciated by public officials; that the system is open and that citizens have a fair chance of advancing their point of view; and that democracy depends upon citizen
engagement, it presents concrete case studies in order to illustrate the guidance provided. With advice on how to organize and implement a successful advocacy campaign at a local level—and what to
avoid—Persuading Local Government provides an antidote to the alienation of national politics, showing that local efforts at persuasion are meaningful and effect change on matters that affect people’s
everyday lives.
"Nick Boothman's brilliant stroke is to guarantee that within the first 90 seconds of meeting someone you'll be communicating like old trusted friends....[Then he] shows how to turn those instant connections
into long-lasting, productive business relationships." ---Marty Edelston, Publisher, BottomLine/Personal Whether you're selling, negotiating, interviewing, networking, or leading a team, success depends on
convincing other people-and convincing other people depends on making meaningful connections. Nicholas Boothman, an expert on forging instant relationships, shows how to use the tools that belong to all
of us-face, body, attitude, and voice-to make a dazzling first impression, establish immediate rapport and trust, and master the people-to-people skills that will help you persuade others to embrace and act on
your ideas.
Examines the role and process of media consulting for political campaigns. The pieces included in this guide range from types of political media to targets of political messages. Several authors examine the
folk-ways of the profession of political consulting itself.
Explaining Communication
A Rhetorical and Ethical Approach
Communication Highwire
Communication Skills for the Health Care Professional: Concepts, Practice, and Evidence
Speech
A Practical Introduction
Communication Counts

Even though our society subtly discourages the verbal expression of emotions, most of us, in ostensibly conforming to our roles,
nevertheless manage to express likes, dislikes, status differences, personalities, as well as weaknesses in nonverbal ways. Using
vocal expressions; gestures, postures, and movements, we amplify, restrict, or deny what our words say to one another, and even
say some things with greater facility and efficiency than with words. In this new, multidimensional approach to the subject of
nonverbal communication Albert Mehrabian brings together a great deal of original work which includes descriptions of new
experimental methods that are especially suited to this field, detailed findings of studies scattered throughout the literature,
and most importantly, the integration of these findings within a compact framework. The framework starts with the analysis of the
meanings of various nonverbal behaviors and is based on the fact that more than half of the variance in the significance of
nonverbal signals can be described in terms of the three orthogonal dimensions of positiveness, potency or status, and
responsiveness. These three dimensions not only constitute the semantic space for nonverbal communication, but also help to
identify groups of behaviors relating to each, to describe characteristic differences in nonverbal communication, to analyze and
generate rules for the understanding of inconsistent messages, and to provide researchers with new and comprehensive measures for
description of social behavior. This volume will be particularly valuable for both the professional psychologist and the graduate
student in psychology. It will also be of great interest to professionals in the fields of speech and communication, sociology,
anthropology, and psychiatry.
The market-leading Managerial Communication: Strategies and Applications equips students with the communication strategies and
skills that managers need in today’s workplace. Authors Jennifer R. Veltsos and Geraldine E. Hynes provide a holistic overview of
communication supported with a solid research base, and a focus on competencies that lead to managerial and organizational
success. The Eighth Edition features new and expanded coverage of timely topics, including remote working, virtual presentations,
cultural sensitivity, and crisis communication.
L’inglese si è imposto come la lingua di più ampio utilizzo a livello globale. Questo volume presenta situazioni, quotidiane e
professionali, in cui viene utilizzato l’inglese, risultando così uno strumento adatto alle persone che sono in procinto di
entrare nel mondo del lavoro. Il volume è composto di venti unità, tutte contenenti un esercizio di conversazione molte delle
quali possiedono anche frasi topiche per ogni tema trattato.
The effectiveness of an extension service relies on the knowledge and communication skills of the field staff who lead discussions
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with farmers in order to help them identify their own problems and train them in the available solutions. Communication in
extension plays an important role in technology transfer, however, many field extension workers are poorly trained in this
particular area and also in the development of educational materials. This publication was prepared as a teaching and learning
guide for all those working in rural communities. It can be considered as an 'extension methodology tool-box' to train extension
field staff in their work at the village level.
Managerial Communication
The Evolution of Animal Communication: Reliability and Deception in Signaling Systems
Reliability and Deception in Signaling Systems
Ballot Box Warriors
Communication for Management and Business
Connecting and Engaging
Information Security
Step right up to the exciting three-ring circus of Communication Styles ... No matter where we live of what we do, we deal with people using a wide variety of
communication styles every day. At work, in the marketplace and at home, diversity in communication styles presents rich opportunities, yet too often people
misunderstand each other. Communication Highwire is an important breakthrough for managers, team leaders, community leaders, educators, trainers and
facilitators as they help individuals and teams overcome frustration, prevent mistakes and save time and money. World-class intercultural trainers and
educators share their strategies and techniques-and, most importantly, their tools-to leverage diversity in the modern world. Twenty-six powerful activities are
ready to go with little preparation. Developed for the first time in this book, the 5-Factor model (Context, Goals, Values, Self-Concept, Communication Style
Repertoire) is presented in an easy-to-use Star Chart approach. A 4-Step process puts it all together: combining Factors and Descriptors to enhance
communication. Dozens of examples-stories from international business to politics to community development to family life-make the concepts real and
applicable. Communicating across a variety of styles requires the skills of a tightrope walker, but the rewards to the performers are immense.
Digital technologies and social media have changed the processes, products, and interactions of professional communication, reshaping how, when, with whom,
and where business professionals communicate. This book examines these changes by asking: How does rhetorical theory need to adapt and develop to address
the changing practices of professional communication? Drawing from classical and contemporary rhetorical theory and from in-depth interviews with business
professionals, the authors present a case-based approach for exploring the changing landscape of professional communication. The book develops a rhetorical
theory based on networked interaction and rhetorical ethics: seeing professional communication as involving new kinds of networked interactions that require
an integrated view of rhetoric and ethics. The book applies this frame to a variety of communication cases involving, for example, employee missteps on social
media, corporate-consumer interactions, and the developing use of artificial intelligence agents (AI bots) to handle online communication.
We are in “the communication age.” No matter who you are or how you communicate, we are all members of a society who connect through the internet, not
just to it. From face-to-face interactions to all forms of social media, The Communication Age, Second Edition invites you to join the conversation about today’s
issues and make your voice heard. This contemporary and engaging text introduces students to the essentials of interpersonal, small group, and public
communication while incorporating technology, media, and speech communication to foster civic engagement for a better future.
Communication Counts differentiates itself from other books on communication, presentation, and media relations because it directly confronts the biggest
challenges facing anyone who needs to communicate anything today: listeners’ time constraints and distractions. Written by renowned communications expert
Mary Civiello, this detailed book offers a unique “modular” approach that will enable you to say what you need to say, in a way that it can best be heard and
remembered, in a time frame that can be suited to any situation.
9th International Conference; ISC 2006, Samos Island, Greece, August 30 - September 2, 2006, Proceedings
The Master Communicator's Handbook
Business Presentations for Busy People
Make Instant Connections that Pay Off in Business and in Life
Leveraging the Power of Diverse Communication Styles
Professional Communication and Network Interaction
The Communication Age
Do you feel inadequate when it comes to communicating with others? Whether you want to (1) communicate clearly (2) master the art of persuasion, or (3) just be more liked and respected, this is the
book for you. Do you dread social conversations? You can learn to communicate calmly, confidently and easily. This is where the true power of communication shows up most clearly. As you learn to take
the conversational initiative, you will see your influence and enjoyment increase! Use body language to set others at ease. Learn the four easy physical cues that you can use to subconsciously build trust
among other people. You will also discover the power of appropriate touch and how to use it for maximum effectiveness. Banish the fear of speaking to others. Learn how to turn nervous jitters to your
advantage and discover specific strategies that you can use to enter a stressful situation without anxiety. What Will You Learn About Communication? How to start - and end - a conversation. How silence
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can strengthen your message. The five most important communication styles. The contagious power of laughter. How to adjust your communication style to meet the needs of your audience. You Will
Also Discover: How to arm yourself with great conversation starters. How to build rapport with others. How to turn yourself into a charismatic communicator. How to leave a great impression every time.
Increase your charisma by bringing joy to others. You don't have to be an extrovert to have charisma.There are specific steps you can take to boost your personal attractiveness. Learn how you can light
up those around you, and do it in the best possible way, by being yourself! Life is so much better when you are communicating effectively. Buy It Now!
This book is for people who want to change the world. Here s the challenge: it s impossible to change the world all by yourself. To have an impact, you need to communicate. In these pages, we share
with you what we ve learned over 30 years as professional communicators and advisors to leaders of global organizations. We seek to move each client from competence to excellence. As authors, our
goal is to give you the tools you need to become the most effective and powerful communicator you can be. We want you to become a catalyst for transformation. We want you to discover that you have
the potential to change the world.
Gull chicks beg for food from their parents. Peacocks spread their tails to attract potential mates. Meerkats alert family members of the approach of predators. But are these--and other
animals--sometimes dishonest? That's what William Searcy and Stephen Nowicki ask in The Evolution of Animal Communication. They take on the fascinating yet perplexing question of the dependability
of animal signaling systems. The book probes such phenomena as the begging of nesting birds, alarm calls in squirrels and primates, carotenoid coloration in fish and birds, the calls of frogs and toads,
and weapon displays in crustaceans. Do these signals convey accurate information about the signaler, its future behavior, or its environment? Or do they mislead receivers in a way that benefits the
signaler? For example, is the begging chick really hungry as its cries indicate or is it lobbying to get more food than its brothers and sisters? Searcy and Nowicki take on these and other questions by
developing clear definitions of key issues, by reviewing the most relevant empirical data and game theory models available, and by asking how well theory matches data. They find that animal
communication is largely reliable--but that this basic reliability also allows the clever deceiver to flourish. Well researched and clearly written, their book provides new insight into animal communication,
behavior, and evolution.
A comprehensive look at the history and current practice of political communication consulting.
Communication in Extension
So 5 Minutes Ago
Writing, Speaking and Arguing
For B2-Adult Learners
The Power of Speech Ii' 2003 Ed.
Convinced!
How to Organize and Implement Effective Advocacy Campaigns

The future of business communications is a fully interconnected world where every employee will access, create and use content from anywhere. At the same time,
companies want to keep their employees connected anytime or anywhere. Employees are no longer tied to their desktops, and they want the same communications options
on the road or from home that they have in the office. Face-to-face communication is quickly becoming a lost art in this age of e-mail, texting and voicemail. But ultimately,
when it comes to engaging an audience or making a compelling sales presentation, business is still driven by personal communication. High technology sets the stage, but
speaking face-to-face seals the deal. Lack of communicative ability plagues many corporations, and the professionals that rise to the top are overwhelming those that
develop communication approaches that achieve results. But, communicating with influence takes work and requires constant attention. This text will assist you in
understanding types of communication, explain how successful communication takes place, and suggest ways of improving communication.
This book focuses on the complexities of the communication of health-related messages and information through the use of case studies. The expert contributors to this
volume are scholars who, during their research and consulting, grapple with many of the issues of concern to those studying health communication. While several
introductory books offer brief case studies to illustrate concepts covered, this book provides in-depth cases that enable more advanced students to apply theory to real
situations.
Over 250 diagnostic and treatment algorithms over 900 topics providing clinical guidance current evidence-based designations highlighted in each topic at-a-glance format
with concise and bulleted text, ICD-10 codes, dsm-5criteria quick information to help in diagnosis, treatment selection and medication dosing easy-to-use reference at point
of care providing quick answer to a direct clinical question.
Advances in the Study of Behavior was initiated over 40 years ago to serve the increasing number of scientists engaged in the study of animal behavior. That number is still
expanding. This thematic volume, Vocal Communication in Birds and Mammals, makes another important "contribution to the development of the field" by presenting
theoretical ideas and research to those studying animal behavior and to their colleagues in neighboring fields.
Persuading Local Government
The language of international communication
Nonverbal Communication
A Teaching and Learning Guide
The SAGE Encyclopedia of Communication Research Methods
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Hearings Before the Subcommittee on Civil Service of the Committee on Post Office and Civil Service, House of Representatives, Ninety-seventh Congress, First Session, April
7, and May 7, 1981
Communication Tasks
Based on a series of lectures presented by the preeminent Rand scholar, this essential guide, based on the philosophy of Objectivism, teaches readers
how to write, speak and argue on the subject of philosophical ideas. Original.
Children and adolescents with moderate and severe disabilities often have communication challenges that lead them to use problem behavior to convey
their desires. This is the most comprehensive contemporary volume on functional communication training (FCT)--the individualized instructional approach
that teaches a child socially acceptable communicative alternatives to aggression, tantrums, self-injury, and other unconventional behaviors. The expert
authors provide accessible, empirically based guidelines for implementing FCT, and tips for overcoming obstacles. Grounded in the principles of applied
behavior analysis, the book includes detailed strategies for developing a support plan, together with illustrative case examples.
Updated Edition of Bestseller! Applying Communication Theory for Professional Life is the first communication theory textbook to provide practical
material for career-oriented students. Featuring new case studies, updated examples, and the latest research, the Fourth Edition of this bestseller
introduces communication theory in a way that helps students understand its importance to careers in communication and business. Real-world case studies
within each chapter are designed to illustrate the application of theory in a variety of professional settings. Give your students the SAGE edge! SAGE
edge offers a robust online environment featuring an impressive array of free tools and resources for review, study, and further exploration, keeping
both instructors and students on the cutting edge of teaching and learning. Learn more at edge.sagepub.com/dainton4e. Available with Perusall—an eBook
that makes it easier to prepare for class! Perusall is an award-winning eBook platform featuring social annotation tools that allow students and
instructors to collaboratively mark up and discuss their SAGE textbook. Backed by research and supported by technological innovations developed at
Harvard University, this process of learning through collaborative annotation keeps your students engaged and makes teaching easier and more effective.
Learn more.
Effective communication is the foundation of sound management. Regardless of the size of the business we are in - a multinational company, a medium
enterprise or a small-scale industry - effective communication skills are always needed for success. This comprehensive book dwells onto all aspects of
business communication which helps to attain success in a business. This book is organized in three sections. Section-I (Basics of Communication)
details on how messages in business should be conveyed clearly and unambiguously through various models of communication. It further explains that a
message when communicated effectively can help in selling the concept, goods, products or services more conveniently and effectively. Section-II (Oral
and non-verbal communication) elucidates that besides verbal communication, non-verbal communication such as gestures, postures, dressing and hair style
also plays an equal and important role in imparting messages in a corporate environment. Section-III (Written communication) details on the factors
which help to enhance the business writing abilities (letters and memos). Besides, the book teaches various other aspects of business communication like
how to prepare for an interview, how to conduct a meeting and also how to draft an impressive resume. Primarily intended for the postgraduate students
of management, the book is equally beneficial for the business professionals and company owners, to help them learn the traits of effective
communication.
Effective communication
Case Studies in Health Communication
Communication for Business and the Professions
Communication Skills
Contemporary Theories and Exemplars
Objective Communication
Speech Communication for Filipinos
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