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For undergraduate and graduate courses in strategy. In today's economy, gaining and sustaining a competitive advantage is harder than ever. Strategic Management captures the
complexity of the current business environment and delivers the latest skills and concepts with unrivaled clarity, helping students develop their own cutting-edge strategy through skilldeveloping exercises. The Fifteenth Edition has been thoroughly updated and revised with current research and concepts. This edition includes 29 new cases and end-of- chapter material,
including added exercises and review questions. MyManagementLab for Strategic Management is a total learning package. MyManagementLab is an online homework, tutorial, and
assessment program that truly engages students in learning. It helps students better prepare for class, quizzes, and exams-resulting in better performance in the course-and provides
educators a dynamic set of tools for gauging individual and class progress.
Strategic Management for Hospitality and Tourism is an essential text for both intermediate and advanced learners aspiring to build their knowledge related to the theories and
perspectives on the topic. The book provides critical and analytical insights on contemporary theoretical models and management practices while enhancing the learning process through
worked examples and cases applied to the hospitality and tourism setting. This new edition highlights the rapidly changing socio-economic and political global landscape and addresses
the cultural and socio-economic complexities of hospitality and tourism organizations in the new era. It has been fully updated to include: A new chapter on finance, business ethics,
corporate social responsibility, and leadership as well as new content on globalisation, experience economy, crisis management, consumer power, developing service quality, innovation
and implementation of principles. New features to aid understanding of the application of theory, and spur critical thinking and decision making. New international case studies with
reflective questions throughout the book from both SME s and large-scale businesses. Updated online resources including PowerPoint presentations, additional case studies and
exercises, and web links to aid both teaching and learning. Highly illustrated and in full colour design, this book is essential reading for all future hospitality and tourism managers.
This text explains how firms achieve strategic competitiveness, emphasizing integration of resources and capabilities to obtain a sustained competitive advantage. The text integrates the
resource-based view of the firm with the more traditional model.
Published in association with the Strategic Management Society, this books illustrates the best in global strategic management. In particular, the theme of "strategic flexibility"--i.e., the
ability to manage effectively in a world of ever-growing change--is introduced.
Globalization of Management Education
Entering 21st Century Global Society
Unlocking Strategic Innovation
Strategies for Small Manufacturers
Global Strategic Management
The managed flow of goods and information from raw material to final sale also known as a "supply chain" affects everything--from the U.S. gross domestic product to where you
can buy your jeans. The nature of a company's supply chain has a significant effect on its success or failure--as in the success of Dell Computer's make-to-order system and the
failure of General Motor's vertical integration during the 1998 United Auto Workers strike. Supply Chain Integration looks at this crucial component of business at a time when
product design, manufacture, and delivery are changing radically and globally. This book explores the benefits of continuously improving the relationship between the firm, its
suppliers, and its customers to ensure the highest added value. This book identifies the state-of-the-art developments that contribute to the success of vertical tiers of suppliers
and relates these developments to the capabilities that small and medium-sized manufacturers must have to be viable participants in this system. Strategies for attaining these
capabilities through manufacturing extension centers and other technical assistance providers at the national, state, and local level are suggested. This book identifies action
steps for small and medium-sized manufacturers--the "seed corn" of business start-up and development--to improve supply chain management. The book examines supply chain
models from consultant firms, universities, manufacturers, and associations. Topics include the roles of suppliers and other supply chain participants, the rise of outsourcing,
the importance of information management, the natural tension between buyer and seller, sources of assistance to small and medium-sized firms, and a host of other issues.
Supply Chain Integration will be of interest to industry policymakers, economists, researchers, business leaders, and forward-thinking executives.
Winning Strategies for Business is a comprehensive strategic management resource that brings together all the business tools that managers need for surviving business
challenges and succeeding in the dynamic economic environment of today. The recent global economic crisis has alerted the business world to the need for maintaining a
strategic edge through productivity enhancement, cost management and product innovation. The book provides a holistic and contemporary lesson on strategic management by
encompassing areas like strategy development, new economic policy, strategies for survival, competitive advantage, growth, mergers, globalization, innovation, and portfolio
management. The author also brings together numerous examples and case studies on companies like Infosys, Reliance, Biocon and Amul to explain how organizations have
faced and dealt with business and economic challenges.
Strategic Management 7th Edition offers a comprehensive examination of regional and international issues to provide a complete, accurate and up-to-date explanation of the
strategic management process. This edition includes new coverage on the public sector, not-for-profit organisations, Australian legal frameworks and corporate social
responsibility as well as examples and cases from Australia, New Zealand and Asia-Pacific. This coverage of localised content serves to engage students and reflects the current
climate of strategic management while updated international content demonstrates how strategic management is used in the global economy. Premium online teaching and
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learning tools are available on the MindTap platform. Learn more about the online tools au.cengage.com/mindtap
Rarely, if ever, have business schools experienced change as far-reaching and powerful as during the current wave of globalization. Understanding these changes, and their
implications, was the charge given to an AACSB Task Force on Globalization of Management Education. In this comprehensive report, the Task Force explores broad
globalization trends in management education that command the attention of any individual or institution striving to navigate in today's environment. Then, by exploring
individual business school strategies, it provides valuable insights into how business schools can and should respond. The report aims to encourage and guide business
schools to embrace globalization in ways that are mission-appropriate, manageable given available resources, and meaningful to the stakeholders being served. For
organizations serving business schools, it will be a catalyst for action that elevates and improves business schools' capabilities. Readers will be left with the conviction that
great opportunities exist for business schools to move from keeping pace with the sweeping changes of globalization, to leading the way.
Strategic Management: Concepts and Cases: Competitiveness and Globalization
Surviving Supply Chain Integration
Cases
Globalization of Business
Multilateralism, Regionalization, and the Transnational Firm

Volberda, Morgan and Reinmoeller have joined with Hitt, Ireland and Hoskisson to develop a truly landmark strategic management textbook that is ideally suited for courses in Europe, the Middle East and Africa as well as other
global markets. With a new process perspective to supplement the texta s trademark integrated approach, Strategic Management: Competitiveness and Globalization provides the most comprehensive and thorough coverage of
strategic management now available in the market. Whilst maintaining the strengths and hallmark features of the original work, this new strategy text has been specially prepared to match the modern EMEA curriculum with
boosted coverage of implementation issues, analysis of how firms use strategic management tools, techniques and concepts, a balanced emphasis on economics and resource-based perspectives and expanded coverage of
comparative governance and organizational renewal. Strategic Management has been shortlisted for the 2011/12 CMI Management Book of the Year awards in the ebook and Management and Leadership Textbook categories.
More information about the CMI and the competition can be found here http://yearbook.managers.org.uk/index5.htm.
Focuses the strategic management process on the outcome and integrates the resource-based view of the company with the more traditional I/O mode in explaining how companies build a sustained competitive advantage.
Kemel Mellahi's name appears as first author in 2011 edition.
Are you looking for the perfect tool to guide you in today's fast paced business world? In STRATEGIC MANAGEMENT: COMPETITIVENESS AND GLOBALIZATION you will discover a unique model that blends both new
and old ideas resulting in a cutting edge, accurate and relevant text. Specific examples, models, and figures emphasize important points and make the text easy to understand.
Concepts and Cases, Global Edition
Global Competitive Strategy
Competitiveness and Globalization
Managing Globalization
Strategic Management

Traditional narratives on strategic management no longer fulfil the needs of students, practitioners, consultants and business
owners operating within contemporary society. This textbook provides a differentiated approach to the topic, highlighting the
dichotomy between theory and practice, and guiding readers towards an understanding of the future of strategic management. Moving
beyond the short-sighted goal of profit maximization, Contemporary Issues in Strategic Management shines a light on measures that
really matter, such as value. A wealth of global examples provide an illustration of competitive advantage from market-based and
state-based perspectives, giving an insight into the activities that lead to the formation of successful and unsuccessful
strategies. Written by two distinguished scholars in the field, this global textbook is essential reading for postgraduate
students of strategic management worldwide.
STRATEGIC MANAGEMENT: COMPETITIVENESS AND GLOBALIZATION, CONCEPTS AND CASES Eighth Edition, is a comprehensive Strategic
Management text that combines impeccable scholarship; cutting-edge research; a sophisticated and practical global focus; and the
most thorough, up-to-date, and relevant business examples and cases available. Now, this seminal business text is enhanced by the
addition of powerful new media and technology resources, including an updated video program, CengageNOW online teaching tools, and
the Business and Company Resource Center (BCRC)--a complete electronic business library. The highly respected authors, all active
teachers and experts in the strategic management field, use a unique model that blends classic industrial organization with a
resource-based view of the firm to explain how real-world businesses use strategic management to build a sustained competitive
advantage. The text includes current and relevant examples to provide context for key concepts, outstanding figures and models to
illustrate key points, and a case study section containing engaging and exemplary cases that cover a broad range of critical
issues confronting mangers today.
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Using an integrated strategic management process to explain what organisations should do to increase strategic competitiveness and
achieve higher performance, the 4th Asia Pacific edition of Strategic Management: Competitiveness and Globalisation continues to
provide a systematic skill-building coverage of strategy. With an emphasis on global advantage, the text offers a comprehensive
examination of regional and international issues to provide a complete, accurate and up-to-date explanation of the strategic
management process. New coverage on environmental concerns and emerging technologies as well as examples and cases from Australia,
New Zealand and Asia-Pacific serve to engage students while updated international content demonstrates how strategic management is
used in the global economy. Recognising the importance of relating theory to practice, Strategic Management: Competitiveness and
Globalisation 4e provides 13 new case studies and a raft of online cases supported by a case matrix.
Strategic Management: Competitiveness and Globalisation, Third Asia Pacific edition, explains the strategic management process in
the context of a contemporary business environment that is increasingly global, competitive and technological. environment.
Managing Globalization in Developing Countries and Transition Economies
Changing International Structures, Adaptive Strategies, and the Impact on Institutions : Report of the AACSB International
Globalization of Management Education Task Force
Competitive Success in a Disruptive Environment
Concepts and Cases
Global Competitive Strategies in the New World Economy
Globalization stems from the verb "to globalize", which embodies the concept of international interdependence and influence between various social and economic systems. In an
increasingly globalized market environment, there is an impetus for many firms to look to foreign markets in order to maintain competitive advantage. Over recent years, it has been
possible to see dramatic changes that have strong impacts on all businesses.Strategic process can provide an overall strategic direction to the management of an organization,
and gives a specific direction to areas like financial strategy, mark.
This book presents theories and case studies for corporations in developed nations, including Japan, for designing strategies to maximize opportunities and minimize threats in
business expansion into developing nations. The case studies featured here focus on Asia, including China and India, and use examples of Japanese manufacturers. Five case
studies are provided, including Hitachi Construction Machinery and Shiseido in China and Maruti Suzuki in India. These cases facilitate the reader’s understanding of the business
environments in emerging economies. This volume is especially recommended for business people responsible for international business development, particularly in China and
India. In addition, the book serves as a useful resource for students in graduate-level courses in international management.
Introduce strategic management using the market-leading text that sets the standard for the most complete, relevant presentation. Written by highly respected experts and
prestigious scholars, Ireland, Hoskissons, and Hitt's THE MANAGEMENT OF STRATEGY: CONCEPTS AND CASES, 10E, International Edition provides an intellectually rich, yet
thoroughly practical analysis of strategic management today. This unique text is the only one to integrate the classic industrial organization model with a resource-based view of the
firm to give readers a complete understanding of how today's businesses use strategic management to establish a sustained competitive advantage.The authors present cuttingedge research and strategic management trends within a strong global focus, using memorable examples from more than 600 companies. A wealth of learning features and
selection of 30 compelling cases prepare your students to face the broad range of critical issues confronting contemporary managers. Engaging video cases, CengageNOW online
teaching tools, and a complete electronic business library keeps study current and relevant.
The technological revolution has reached around the world, with important consequences for business, government, and the labor market. Computer-aided design,
telecommunications, and other developments are allowing small players to compete with traditional giants in manufacturing and other fields. In this volume, 16 engineering and
industrial experts representing eight countries discuss the growth of technological advances and their impact on specific industries and regions of the world. From various
perspectives, these distinguished commentators describe the practical aspects of technology's reach into business and trade.
Global Business Strategy
Winning Strategies for Business
International Perspectives
Strategic Management in the Media
Competitiveness and Globalization : Concepts and Cases
This new book explores how firms achieve competitive advantage in a disruptive, digital and globalized business landscape. An integrative framework, ‘The Four Rs of Competitive
Success’, is introduced, which covers the four core pillars of global strategy: resources and capabilities, technology and innovation (recombination), internationalization and
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international markets (reach), and physical and virtual location (roots). It then explains how competitive advantage is achieved through an interaction of these four drivers against the
backdrop of a globalized and digitized world. It is uniquely practical in its approach, combining theoretical understanding with international case studies and real-life examples
throughout each chapter, including Apple, IKEA and Microsoft. Unlocking Strategic Innovation is concise, applied reading for postgraduate students studying international business,
corporate strategy, innovation and digital strategy, as well as academics in the field. It will also be important reading for practitioners looking to gain further understanding of how
firms compete and flourish in a global and technology-driven environment.
Examine strategic management with the market-leading book that has set the standard for providing an intellectually rich, yet thoroughly practical, analysis of strategic management
today. Written by highly respected experts and scholars Hitt, Ireland, and Hoskisson, STRATEGIC MANAGEMENT: COMPETITIVENESS AND GLOBALIZATION, CONCEPTS
AND CASE, 9E is the only book that integrates the classic industrial organization model with a resource-based view of the firm to give readers a complete understanding of how
businesses use strategic management to establish a sustained competitive advantage. The authors present cutting-edge research and strategic management trends within a strong global
focus, using memorable examples from more than 600 companies. A selection of 30 compelling cases prepares you to face the broad range of critical issues confronting contemporary
managers. You can also easily build your own case selections from other premier providers, such as Harvard, Ivey, and Darden.
Kiggundu argues that we, the incipient global society comprised of governments, corporations, NGOs, and individuals, must take a strategic approach to managing globalization. He
explores strategies in the fields of public sector reform, governmental use of technology, foreign direct investment and international trade policy, the evolving World Trade
Organization, cultures of entrepreneurship, labor standards, and environmental protection.
Create a successful strategy for competition in the global marketplace! Globalization of Business: Practice and Theory will give executives and business students a current, in-depth
look at ways to become globally competitive in today's complex market. This essential guide offers you insight into issues every global businessperson needs to understand, such as the
practice and theory of globalization, the nature of the global business environment, the roles of global corporations, strategic approaches for global business, and global leadership. By
identifying competitive and innovative practices, networks, and alliances, Globalization of Business will help you become a successful leader in the global business community. This vital
book contains new and updated information to help you and your company play a profitable and integral part in the international marketplace. Comprehensive and thorough,
Globalization of Business will assist you in understanding the significance and challenges of globalization for today's companies. Using proven research and actual strategies of top
corporations, this reference covers pertinent information about the global context of business. This book: explores the world's current economic, cultural, technological, and
environmental affairs examines competitiveness at national and firm levels and outlines steps that competitive organizations undertake to sustain their advantage discusses and analyzes
strategies for effective business performance identifies the roles of CEOs and gives a framework for identifying global managers evaluates the prospects for sustaining global leadership
and shows the differences between global leadership and hegemony outlines the necessary steps for creating an integrated global economy Covering general and specific issues, this
guide explains assumptions and theories of globalization in order to help you approach global issues with flexibility, attentiveness, and confidence. Globalization of Business will enable
you to avoid common pitfalls and build a successful global firm that will benefit the entire business community.
Practice and Theory
Multinational Corporations Venturing into Emerging Markets
Strategic Management for Hospitality and Tourism
Organisational Flexibility and Competitiveness
Stategic Management
What purpose does Strategic Management serve in modern businesses? Why do different businesses have different strategies? Is traditional strategic thinking still relevant for
today?This dynamic textbook looks at strategy from a local to a global level, and uses real-life examples of businesses and individuals to provide an up-to-date view of Strategic
Management in the current economic environment.In this new edition of Strategic Management: Principles and Practice, Barry J. Witcher and Vinh Sum Chau offer a practical and
thought-provoking analysis of what Strategic Management is and how it can be put to good use.
Introduce your students to strategic management with the market-leading text that sets the standard for the most complete, relevant presentation. Written by highly respected
experts and prestigious instructors, Hitt, Ireland and Hoskissons, STRATEGIC MANAGEMENT: COMPETITIVENESS AND GLOBALIZATION, CONCEPTS AND CASES, 10E
provides an intellectually rich, yet thoroughly practical, analysis of strategic management today. This unique text is the only one that integrates the classic industrial organization
model with a resource-based view of the firm to give students a complete understanding of how today's businesses use strategic management to establish a sustained
competitive advantage. The authors combine the latest, cutting-edge research and strategic management trends with ideas from some of today's most prominent scholars. A
strong global focus and carefully selected examples from more than 600 emerging and established companies place ideas into context within an inviting, practical presentation.
A wealth of learning features, experiential exercises and more than 30 all-new compelling cases examine a broad range of critical issues confronting managers today. Engaging,
updated video cases, CNOW online teaching tools, and a complete electronic business library help keep issues current and relevant. STRATEGIC MANAGEMENT:
COMPETITIVENESS AND GLOBALIZATION provides the solid understanding your students need to effectively apply strategic management tools and techniques to increase
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performance and their organization's competitive advantage. Important Notice: Media content referenced within the product description or the product text may not be available
in the ebook version.
Examine the most thorough, up-to-date, and relevant collection of strategic management cases available in this market-leading, comprehensive case text. Developed by highly
respected experts Hitt, Ireland and Hoskisson, STRATEGIC MANAGEMENT: COMPETITIVENESS AND GLOBALIZATION, CASES, 9E combines the latest cutting-edge research in
strategic management with a practical global focus. A selection of 30 all-new, compelling cases examines a broad range of critical strategic management issues confronting
managers today in U.S. as well as global organizations. Many of these timely cases provide full financial data. Count on this engaging book for the practical understanding you
need to apply strategic management tools and techniques for increased performance and a strong competitive advantage.
Introductory comments by Mirza (international business, U. of Bradford, UK) substantiate the suspicion that "globalization" and "regionalization" are indeed ambiguous
concepts. In their thrust toward a general theory of gravity to explain this relationship in trade between countries, 29 representatives of academia and transnational corporations
(TNCs) address facets of the new global economy: foreign direct investment, other international flows, and the role of governments and TNCs. Beyond a three chapter overview,
16 papers address regionalism in Europe, North America, and Asia. The final piece on integration strategies asks: "MNCs: From multidomestic to global and transnational
firms?" Includes 20 figures, 20 tables, and maps of growth zones. Annotation copyrighted by Book News, Inc., Portland, OR
Systemic Approaches to Strategic Management: Examples from the Automotive Industry
Strategic Management: Competitiveness and Globalisation
Strategic Management and Business Policy
Competitiveness & Globalization : Concepts and Cases
Building Capacities for a Changing World
Seamlessly blending academic rigour and practicality, this textbook provides an introduction to global business strategy. Assuming a born global perspective, Global Strategic Management is supported by
ample pedagogical features, including numerous case studies and examples featuring both established multinationals and unknown SMEs from across the globe. The book takes an applied approach to global
business strategy, emphasising functional parts of international business (managing marketing, operations, HR and finance). New to this fifth edition is increased material on sustainability and corporate social
responsibility, including discussion of climate change, NGOs and sustainable development goals. Subjects such as the impact of technology, cryptocurrency and global strategy in the digital space are discussed
in more detail.
Globalization has fundamentally changed the game of business. Strategic frameworks developed for the analysis of purely domestic business necessarily fall short in the international business context. Managers
and business students require alternative approaches to understand and cope with these far-reaching changes. We must learn to think globally in order to succeed. Global Competitive Strategy shows how we
can do this by providing a unique set of strategic tools for international business. Such tools include the 'star analysis' that allows strategy makers to integrate geographic information with market information
about the global business environment. Also introduced is the 'global value connection' that shows managers how to account for the gains from trade and the costs of trade. Aimed at MBA students taking
courses in international strategy, consultants and practising managers with responsibility for strategic development, this 2007 book offers a comprehensive strategic framework for gaining competitive
advantage in the global marketplace.
The application of systems theory to today’s businesses is a direct result of the enhancements that stem from globalization. In order to remain competitive in the new global environment, companies must alter
their managerial methods and strategies. Systemic Approaches to Strategic Management: Examples from the Automotive Industry addresses the issues that industrial companies face in the current era of
globalization and how the application of systems theory has affected their performance. Highlighting issues such as theoretical approaches of systems theory, production strategies, and organizational structure,
this book is a pivotal reference source for practitioners, students, engineers, technicians, business managers, and economists interested in systems theory application in the management of industrial companies.
"This book provides vital insights into the elements of strategy and their application to media firms. Solidly grounded in theory but not pedantic, it is essential reading for those who make or wish to comprehend
choices of media companies." - Robert Picard, University of Jönköping "Insightful, contextually analytical, yet easy to comprehend, Strategic Management in the Media successfully applies the adaptive and
interpretative areas of strategic theory in the media sectors. It provides a unique perspective in which common themes linking media strategy and industry environment are thoughtfully discussed." - Sylvia M.
Chan-Olmsted, University of Florida "...an invaluable asset for students of media management. The use of pertinent examples and case studies throughout brings the analysis to life and contributes to a highly
readable introduction." - Gillian Doyle, University of Glasgow This book is a comprehensive, accessible and expert introduction to strategy within a media management context. It is divided into two parts - part
one providess an introduction to and overview of the media industry from a strategic management perspective, looking in detail at the sectors that together comprise the industry - newspaper, book and magazine
publishing, music, radio and television - and the strategic forces at work in each. This provides the foundation for part two, which analyses a number of strategic topics central to the media sector, such as
technological change, organisational structure, leadership, and creativity and innovation. The chapters follow the same structure: the relevant theory is outlined, its application to the media industry is
discussed, and case studies from the media industry are used to illustrate the theory and illuminate its relevance for the media field. The cases and examples used come from all sectors of the industry and a
range of geographic regions and include News Corporation, Endemol, BBC, Bertelsmann, CNN, MTV, Disney and Pixar.
Contemporary Issues in Strategic Management
Managing in a Turbulent Environment
The Management of Strategy
Principles and Practice
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Competitiveness & Globalisation
The proposed book is intended to provide a conceptual framework of ‘Organisational Flexibility and Competitiveness’ supported by research
studies in various types of flexibilities exhibited by an organisation. The need for enterprise flexibility in an era of rapidly advancing
technology, increasing competition, and globalization, is apparent. Flexibility can be thought of as an ability of the enterprise to quickly
and efficiently respond to market changes and to bring new products and services quickly to the market place. Beyond this definition, a
truly flexible enterprise should proactively change the market through its ability to create truly new and innovative products and services.
The book applies the concept of flexibility to various functional areas: strategy and competitiveness, organization and HR management,
information systems, finance and risk management, operations and supply chain management.
Aiming to bridge the gap between theory and application, this work focuses on strategic management.
"With an emphasis on global advantage, the text offers a comprehensive examination of regional and international issues to provide a
complete, accurate and up-to-date explanation of the strategic management process. New coverage on environmental concerns and emerging
technologies as well as examples and cases from Australia, New Zealand and Asia-Pacific serve to engage students while updated international
content demonstrates how strategic management is used in the global economy. The text takes a ‘resource-based’ approach, which requires the
examining of a firm’s unique bundling of its internal resources." --Publisher's website.
Examine strategic management with the market-leading text that sets the standard for the most intellectually rich, yet thoroughly practical,
analysis of strategic management today. Written by highly respected experts Hitt, Ireland, and Hoskisson, STRATEGIC MANAGEMENT:
COMPETITIVENESS AND GLOBALIZATION, CONCEPTS AND CASES, Eleventh Edition, combines the latest cutting-edge research and strategic management
trends with ideas from some of today's most prominent scholars. This is the only text that integrates the classic industrial organization
model with a resource-based view of the firm to give you a complete understanding of how today's businesses use strategic management to
establish a sustained competitive advantage. A strong global focus and examples from more than 600 emerging and leading companies place
ideas into context within an inviting, practical presentation. A wealth of learning features and more than 30 all-new compelling cases
examine a broad range of critical issues confronting managers today. Engaging video cases, CengageNOW online learning tools, and a complete
electronic business library help keep your study current and relevant. STRATEGIC MANAGEMENT: COMPETITIVENESS AND GLOBALIZATION provides the
solid understanding you need to effectively apply strategic management tools and techniques for increased performance and tomorrow's
competitive advantage. Important Notice: Media content referenced within the product description or the product text may not be available in
the ebook version.
Examples from the Automotive Industry
Theory to Practice
Strategic Flexibility
Globalization of Technology
New Business Models, Strategies and Innovation
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