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As knowledge economies become increasingly important around the world, it is essential that organizations are able to transform their knowledge into a competitive
advantage. This textbook offers an interdisciplinary approach to knowledge management written specifically for postgraduate students in business and
management schools. Knowledge Management presents classic and advanced concepts, models and frameworks using a clear logical structure, which covers
building knowledge competence, the knowledge lifecycle, and integration of knowledge management with business decision making. An overall framework
illustrates links between chapters and ensures readers can gain a body of actionable knowledge rather than learning isolated, uncontextualized topics. Based on
cutting-edge research findings and covering the most advanced IT and IS technologies, this book emphasises the need for knowledge management to span
boundaries across organizations, supply chains and partnerships, rather than being limited to individual learning and sharing within businesses. Knowledge
Management is international in scope and includes real world case studies and role play scenarios to show how theories are applied in practice, and "think back"
and "critique discussion" questions to encourage reflective learning and critical thinking. This indispensable text provides a dynamic picture of the evolution of
knowledge management and demonstrates its full potential to enable better business decisions. Accompanying online resources include PowerPoint slides for
lecturers and exercise questions for students.
Information is considered essential in every business model, which is why staying abreast of the latest resources can help combat many challenges and aid
businesses in creating a synthesis between people and information, keeping up with evolving technologies, and keeping data accurate and secure. The Handbook of
Research on Knowledge Management for Contemporary Business Environments is a critical scholarly publication that examines the management of knowledge
resources in modern business contexts. Including a wide range of topics such as information systems, sustainable competitive advantage, and knowledge sharing,
this publication is a vital reference source for managers, academicians, researchers, and students seeking current research on strategies that are able to manage
the information in more than one context for present and future generations.
As baby boomers approach retirement age and the work patterns of younger workers constantly change, many organizations worldwide are experiencing a farreaching knowledge bleed. Therefore, it is imperative that organizations find ways to best leverage and retain that vital knowledge before workers leave the
organization and attrition occurs. Answers the Call of Businesses Worldwide In light of global workforce changes, many organizations’ are faced with a dilemma –
how to maintain the right set of people at the right time in order to meet the company’s long-term goals and vision. Knowledge Retention: Strategies and Solutions
supplies the answer in the form of strategic human capital management. Written by one of the most sought after knowledge management experts, this easy-to-read,
concise guide helps companies adopt proven retention strategies and techniques to capture and share knowledge which is otherwise at risk of being lost in
transition. The text also discusses key case studies by leading organizations applying knowledge retention strategies. Build Institutional Memory and Social
Networks Addresses These Important Questions: How do you know what knowledge is important to capture? What is the best approach to developing a knowledge
retention framework? How do you calculate the loss of knowledge? What are the appropriate steps once the damage is assessed? How do you identify knowledge
flows and gaps in an organization? Since you never know when someone will retire or move on, the book emphasizes the importance of minimizing business
disruption and accelerating competency development. Operating around four key framework pillars – competency, performance, knowledge, and change
management – this text demonstrates why a knowledge-retention strategy should be woven into an organization’s fabric from day one.
Knowledge is increasingly regarded as central, both to the successful functioning of organizations and to their strategic direction. Managing Information and
Knowledge in Organizations explores the nature and place of knowledge in contemporary organizations, paying particular attention to the management of
information and data and to the crucial enabling role played by information and communication technology. Alistair Mutch draws on a wide range of literature
spanning the disciplines of business, management, information management, and information systems. This material is located in a framework based on critical
realism but covering the full range of contemporary debates. Managing Information and Knowledge in Organizations distinguishes itself by: taking a process-based
approach centered around the notion of information literacy giving more attention to issues of data and information than other texts emphasizing the importance of
technology while continuing to stress the centrality of social and organizational factors placing issues of organizational and national culture in a broader politicoeconomic context. Featuring such useful features as chapter objectives, mini-cases, chapter summaries, and suggestions for further reading, this text is ideal for
advanced undergraduate and graduate students in knowledge management, information management, and management of information systems courses and
modules.
Knowledge Management, Innovation, and Entrepreneurship in a Changing World
The New Edge in Knowledge
Page 1/7

Read Book Knowledge Management In Organizations A Critical Introduction
A Critical Introduction
What Every Manager Should Know
Social Media for Knowledge Management Applications in Modern Organizations
Theory in Practice
Continuous improvements in businesses practices have created enhanced opportunities for growth and development. This not only leads to higher
success in day-to-day profitability, but it increases the overall probability of success for organizations. The Handbook of Research on Tacit
Knowledge Management for Organizational Success is a pivotal reference source for the latest advancements and methodologies on knowledge
administration in the business field. Featuring extensive coverage on relevant areas such as informal learning, quality management, and
knowledge acquisition, this publication is an ideal resource for practitioners, marketers, human resource managers, professors, researchers,
and students seeking academic material on knowledge management techniques.
Knowledge Management in OrganizationsA Critical IntroductionOxford University Press
Knowledge management has been growing in importance and popularity as a research topic and business initiative. This book documents the key
issues of knowledge management and serves as an useful resource for academicians, practitioners, researchers, and students.
"This book introduces an integrated approach to analyzing and building customer knowledge management (CKM) synergy from distinctive core
advantages found in key organizational elements"--Provided by publisher.
Successes and Failures of Knowledge Management
Knowledge Management in Theory and Practice, third edition
3rd Generation Knowledge Management and Beyond
Building a Knowledge-Driven Organization
Knowledge, Organization, and Management
Information Technology for Knowledge Management
The best thinking and actions in the fast-moving arena of collaboration and knowledge management The New Edge in Knowledge captures the most practical and innovative practices
to ensure organizations have the knowledge they need in the future and, more importantly, the ability to connect the dots and use knowledge to succeed today. Build or retrofit your
organization for new ways of working and collaboration by using knowledge management Adapt to today's most popular ways to collaborate such as social networking Overcome
organization silos, knowledge hoarding and "not invented here" resistance Take advantage of emerging technologies and mobile devices to build networks and share knowledge
Identify what can be learned from Facebook, Twitter, Google and Amazon to make firms and people smarter, stronger and faster Straightforward and easy-to-follow, this is the
resource you'll turn to again and again to get-and stay-in the know. Plus, the book is filled with real-world examples – the case studies and snapshots of how best practice companies
are achieving success with knowledge management. Praise for The New Edge in Knowledge: How Knowledge Management is Changing the Way We Do Business “You may think you
know knowledge management, but this is new—how knowledge initiatives can incorporate social media, mobile technologies, and learning, for example. This book integrates the new
knowledge management with the best of the old, such as communities of practice and measurement. KM still matters, and this book tells you why.” —Thomas H. Davenport, President’s
Distinguished Professor of IT and Management, Babson College "Over the last decade, knowledge management has emerged as a key success factor for the modern corporation, driven
by tremendous advances in business analytics. This book studies the best practices in knowledge management and how leadership companies are applying them today." —Virginia M.
Rometty, Senior Vice President and Group Executive Sales, Marketing and Strategy, IBM “APQC has been on the leading edge of knowledge management for almost two decades.
O’Dell and Hubert have captured those best practices and created a road map to transform the way people work. Reap the benefits of their experience.” —C. Jackson Grayson,
Chairman and Founder, APQC and co-author of If Only We Knew What We Know “The New Edge in Knowledge is a useful how-to manual that takes best practice sharing and
organizational capability building to the next level: Web 2.0, social networking, mobility, and communities of practice. National and international examples show how companies can
create strategic alignment and systematic management to transfer knowledge rapidly and effectively.” —Rosabeth Moss Kanter, Harvard Business School professor and author of
SuperCorp: How Vanguard Companies Create Innovation, Profits, Growth, and Social Good "What has made our KM program strong is sticking to the fundamentals-- that's exactly
what this book outlines. It provides trusted advisor guidance on how any company or organization can take the concrete steps to create and implement a world class KM strategy."
—Dan Ranta, Director of Knowledge Sharing, ConocoPhillips “Carla O'Dell and Cindy Hubert have written an amazingly down to earth, useful and practical book on knowledge
management and its importance to modern business. Starting with the distinction between information and knowledge, they provide a viewpoint that leaves IT in the dust. Read it to
prepare for tomorrow's world!” —A. Gary Shilling, President, A. Gary Shilling & Co., Inc. “A practical business approach to knowledge management, this book covers KM's value
proposition for any organization, provides proven strategies and approaches to make it work, shares how to measure KM's impact, and illustrates high level knowledge sharing with
wonderful case studies. Well done!” —Jane Dysart, Conference Chair, KMWorld & Partner, Dysart & Jones Associates “This book is a tour de force in the field of knowledge
management. Read every single page and learn about best practices from the leading firms around the world. All of this and more from the company that leads the way in the field:
APQC. I highly recommend it for your bookshelf.” —Dr. Nick Bontis, Director, Institute for Intellectual Capital Research “Food for thought from two of the pioneers. Carla O’Dell and
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Cindy Hubert have been in the trenches with many of the organizations that have succeeded in leveraging KM for business benefit. They recognized early the symbiotic relationship
between knowledge flow and work flow and have guided practitioners in the quest to optimize and streamline both.” — Reid Smith, Enterprise Content Management Director,
Marathon Oil Company “Carla O’Dell and Cindy Hubert take knowledge management from vague idea to strategic enabler. In so doing, they clear up the not only the whats, but the
whys and the hows. This book establishes knowledge management as an organizational discipline. The authors offer a straightforward set of execution steps, coaching readers on how
to launch their own knowledge management programs in a deliberate and rigorous way.” —Jill Dyché, Partner and Co-Founder, Baseline Consulting; Author of Customer Data
Integration: Reaching a Single Version of the Truth “The authors and APQC have put together an excellent ‘how to’ manual for Knowledge Management (KM) that can benefit any
organization, from those experienced in KM to those just starting. The authors have taken their years of experience and excellence in this field and written a masterful introduction and
design manual that incorporates industry best-practices and alerts readers to the pitfalls they are likely to encounter. This book needs to be in the hands of every KM professional and
corporate senior leader.” —Ralph Soule, a member of the US Navy
"This book presents a comprehensive set of investigations of a wide range of environmental factors, both internal and external, that contribute to the key challenge of complexity in
KM. These factors include culture, technology, communications, infrastructure, and learning and leadership structures"--Provided by publisher.
Knowledge management promises concepts and instruments that help organizations support knowledge creation, sharing and application. This book offers a comprehensive account of
the many facets, concepts and theories that have influenced knowledge management and integrates them into a framework consisting of strategy, organization, systems and economics
guiding the design of successful initiatives. The third edition extends coverage of the two pillars of implementing knowledge management initiatives, organization and systems.
Strategic Knowledge Management Technology applies the knowledge-based view of the firm, which builds on the resource-based theory. The value shop is identified as the typical
value configuration for knowledge firms. This book applies a stages of growth model for knowledge management technology, where firms develop from the person-to-tools strategy, via
the person-to-person strategy and the person-to-documents strategy, to the person-to-systems strategy. The case of law firms is extensively explored. IS/IT strategy for knowledge
management is developed within the framework of the Y model.
The View from Inside
Strategic Knowledge Management Technology
Encyclopedia of Knowledge Management, Second Edition
Strategic Knowledge Management in Multinational Organizations
Connecting Adult Learning and Knowledge Management
Healthcare Quality in Montenegro
Knowledge Management has evolved into one of the most important streams of management research, affecting organizations of all types at many different levels. The Encyclopedia of Knowledge Management,
Second Edition provides a compendium of terms, definitions and explanations of concepts, processes and acronyms addressing the challenges of knowledge management. This two-volume collection covers all aspects
of this critical discipline, which range from knowledge identification and representation, to the impact of Knowledge Management Systems on organizational culture, to the significant integration and cost issues
being faced by Human Resources, MIS/IT, and production departments.
This book is intended to spark a discourse on, and contribute to finding a clear consensus in, the debate between conceptualizing a knowledge strategy and planning a knowledge strategy. It explores the complex
relationship between the notions of knowledge and strategy in the business context, one that is of practical importance to companies. After reviewing the extant literature, the book shows how the concept of
knowledge strategies can be seen as a new perspective for exploring business strategies. It proposes a new approach that clarifies how planned and emergent knowledge strategies allow companies to make projections
into the uncertain and unpredictable future that dominates today’s economy.
In the digital age, numerous technological tools are available to enhance business processes. When used effectively, knowledge sharing and organizational success are significantly increased. Social Media for
Knowledge Management Applications in Modern Organizations is a pivotal reference source for the latest research findings on the role of social media, information technology, and knowledge management in
business today. Featuring extensive coverage on relevant areas such as digital business, resource management, and consumer behavior, this publication is an ideal resource for managers, corporate trainers,
researchers, academics, and students interested in emerging perspectives on social media for knowledge management applications.
This multidisciplinary book represents an initial attempt to connect adult learning and knowledge management in theory and practice. It provides educators, learners and organizational development professionals
with new strategies and resources for developing active and effective pedagogies, which in turn prepare learners and practitioners to manage knowledge in organizations and higher education. To do so, it gathers
contributions and case studies from a diverse, global team of authors and provides a theoretical and practical outline of new strategies and methods for facilitating adult teaching and learning. It also provides a fresh
reading of active learning methods, by adopting a knowledge management viewpoint that is broadly applicable, whether helping students master content in university courses, or helping organizations learn and
change. The book is divided into three main sections: a) methods and theories for adult teaching and learning; b) knowledge management in education; and c) case studies and best practices that consider classroom
learning, higher education change, and organization development.
Becoming a Knowledge-Sharing Organization
Strategic Thinking in Knowledge Management
Knowledge Management in Organizations
Strategies for Learning and Change in Higher Education and Organizations
Handbook of Research on Tacit Knowledge Management for Organizational Success
Strategies and Solutions
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This is the first book to focus on the people side of knowledge management--what it takes to get employees to contribute to a knowledge system. Robert Buckman explains
how to orchestrate this culture change, drawing from the lessons learned by Buckman Laboratories--the leader and pioneer in knowledge management--in implementing
award-winning knowledge systems. His book is a practical primer on how organizations can move from "hoarding" knowledge to "sharing" it, building a global strategy that
allows them to respond faster than the competition to any customer's need on a global basis. Buckman reveals how to: Combat the biggest problem with implementing
knowledge management--creating the culture that supports it Increase the speed of innovation globally across an organization Resolve technical problems quickly Make
immediate, informed decisions to help solve customer issues Create new products based on customer input and demand
"This book explores and defines the relationship between organizational culture and knowledge management, identifying strategies and best practices to aid practitioners in
implementing successful knowledge management strategies, especially during times of crisis like major digital transformations brought on by the Covid-19 pandemic"-The first in the readers' series called Resources for the Knowledge-Based Economy, Knowledge Management and Organizational Design is a unique compilation of articles
and book excerpts that describe how the management of an organization shapes the levels of knowledge transfer, innovation and learning. The collection draws on fifty
years of management thinking and presents key issues facing knowledge-intensive organizations. The selections are concise, clearly written and present a rich framework of
examples drawn from real management experience. Arranged thematically, the chapters discuss decision-making, organization structure, innovation, strategic alliances,
managing knowledge workers and power relations. Represented in this volume are the ideas of influential academics including the late economist Frederick Hayek and
French sociologist Michael Crozier, as well as world-renowned management thinkers such as Harvard Business School Professor Rosabeth Moss Kanter and Charles Handy.
Individuals need to survive and grow in changing and sometimes turbulent organizational environments, while organizations and societies want individuals to have the
knowledge, skills and abilities that will enable them to prosper and thrive. Personal Knowledge Management (PKM) is a means of coping with complex environmental
changes and developments: it is a form of sophisticated career and life management. Personal Knowledge Management is an evolving concept that focuses on the
importance of individual growth and learning as much as on the technology and management processes traditionally associated with organizational knowledge
management. This book looks at the emergence of PKM from a multi-disciplinary perspective, and its contributors reflect the diverse fields of study that touch upon it.
Relatively little research or major conceptual development has so far been focused on PKM, but already significant questions are being asked, such as 'is there an inherent
conflict between personal and organizational knowledge management and how best do we harmonize individual and organizational goals?' This book will inform, stimulate
and challenge every reader. By delving both deeply and broadly into its subject, the distinguished authors help all those concerned with 'knowledge work' and 'knowledge
workers' to see how PKM supports and affects individuals, organizations and society as a whole; to better understand the concepts involved and to benefit from relevant
research in this important area.
Knowledge Management Practice in Organizations: The View from Inside
Knowledge Management
Handbook of Research on Organizational Culture Strategies for Effective Knowledge Management and Performance
A Step-by-Step Guide to Embedding Effective Knowledge Management in your Organization
Managing Information and Knowledge in Organizations
Managing Organizational Knowledge
The value of an organization is given not just by its tangible assets but also by the knowledge embodied in its employees and in its internal and external structures. While explicit knowledge can be shared
as information and is easy to handle, this tacit knowledge has been neglected by effectiveness-oriented management techniques but is crucial for both the operational efficiency and the core competencies
of an organization. This book provides a survey of the use of information technology for knowledge management, and its chapters present specific research on how technologies such as computersupported cooperative work (CSCW), workflow, and groupware can support the creation and sharing of knowledge in organizations.
With contributions from 26 leading KM practitioners, academicians, and information professionals, editors Srikantaiah and Koenig bridge the gap between two distinct perspectives, equipping
information professionals with the tools to make a broader and more effective contribution in developing KM systems and creating a knowledge management culture within their organizations.
An overview of what knowledge management is, the theoretical basis behind it, and practical insights into how it can be implemented effectively in a professional setting. Starting with a discussion of how
knowledge management has evolved, how it adds value for organisations, and how it's success can be measured. The book then covers best practice and the key activities associated with doing knowledge
management, including knowledge strategy, managing knowledge loss and knowledge sharing. Finishing with a discussion of knowledge management’s role in international business and what future
developments are expected in the field. Practical insights are drawn from around the world, with case studies such as how NASA forgot how to send a man to the Moon, Acer: The smiling Asian tiger,
and why Saudi Arabia’s experts do not learn from overseas experts. The book is supported by online resources for lecturers and students, including PowerPoint slides, an instructor’s manual, access to
SAGE journal articles, and scorecards for measuring usefulness of knowledge management tools. Suitable reading for undergraduate and postgraduate business and management students on knowledge
management & organizational learning modules.
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Knowledge management can be a powerful tool if successfully implemented into an organizational structure. Uncovering the latest methods, tools, trends, and strategies in organizational knowledge
management should be a priority for individuals working in a variety of industries. Knowledge Management Practice in Organizations: The View from Inside brings together industry experts to discuss the
realities of knowledge management work in organizations. Examining the challenges associated with operational knowledge management, this work provides insight into the day-to-day practice of
knowledge management in real-life settings. Organizational leaders and professionals, librarians, students, and researchers will find this publication to be an essential tool in understanding knowledge
management implementation.
How Knowledge Management Is Changing the Way We Do Business
Knowledge Retention
An Interdisciplinary Approach for Business Decisions
The Knowledge Manager's Handbook
Information and Communication Technologies for Knowledge Management
Individual, Organizational and Social Perspectives
The way an organization manages and disseminates its knowledge is key to informed business decision-making, effectiveness and competitive edge. Because knowledge management is not a one-size-fitsall method, you need a framework tailored to your organization and its priorities. The Knowledge Manager's Handbook takes you step by step through the processes needed to define and embed an effective
knowledge management framework within your organization. Knowledge management experts Nick Milton and Patrick Lambe draw on their practical experience as consultants and project leaders to guide
you through each stage of creating and implementing a knowledge management framework to answer your organization's specific needs. The framework takes into account the four essential aspects of
knowledge management - people, processes, technologies and governance - and shows how each of these can be optimized to unlock the value of your organization's knowledge. With international case
studies from organizations of all sizes and sectors, and user-friendly templates and checklists to help you implement effective knowledge management procedures, The Knowledge Manager's Handbook is
the end to end guide to making a sustainable change in your organization's knowledge management culture.
Max Boisot was one of the most original thinkers in management and organization studies. An independent scholar with an independent, enquiring, and innovative mind, his work ranged over a number of
different areas from early attempts to understand contemporary developments in China to the role of information in organizations, and later the management of Big Science. Yet, as this book shows, there
was a central strand that ran through these apparently diverse areas, which was the attempt to understand the relationship between knowledge and information, and its organization — in firms, organizations,
and societies — by means of the model Boisot developed, the 'I-Space'. Knowledge, Organization, and Management brings together key examples of Max Boisot's work into a single volume, setting these
alongside original, extended commentaries and reflections by his academic collaborators. Structured under five core sections, it covers the main areas in which he forged new understandings: analyses of the
Chinese system; organizational complexity; the strategic management of knowledge; knowledge in Big Science; and innovations in education. A further section includes six reflective essays by Boisot's
collaborators. The book will be invaluable to organization and management scholars, students, and intellectually curious practitioners.
This introductory level textbook critically reviews and analyses the key themes underpinning knowledge management in organisations. It presents the key debates in this area, including coverage of
epistemologies of knowledge, managing and sharing knowledge, and learning and innovation.
Leveraging the knowledge gained from Knowledge Management and from the growing fields of Analytics and Artificial Intelligence (AI), this Research Agenda highlights the research gaps, issues,
applications, challenges and opportunities related to Knowledge Management (KM). Exploring synergies between KM and emerging technologies, leading international scholars and practitioners examine KM
from a multidisciplinary perspective, demonstrating the ways in which knowledge sharing worldwide can be enhanced in order to better society and improve organisational performance.
Trust in Knowledge Management and Systems in Organizations
Knowledge Management and Organization
People, Processes, and Technology
Knowledge Management in Modern Organizations
A Literacy Approach
This book focuses on knowledge management and learning organizations, showing how they realise entrepreneurship and innovation. Understanding knowledge management as the process of creating,
sharing and managing an organization s information and knowledge, and focusing learning organizations in their collaborations to promote continuous learning are two issues that are critical to the
organizational success. As such, this book offers insights into the topic and the appropriate use of the tools and strategies that drive competitive organizations operating on an international or transnational
scale.
For knowledge management to be successful, the corporate culture needs to be adapted to encourage the creation, sharing, and distribution of knowledge within the organization. Knowledge Organizations:
What Every Manager Should Know provides insight into how organizations can best accomplish this goal. Liebowitz and Beckman provide the information companies need for evaluating and planning the
steps and processes that will transform their existing organization infrastructure into a "knowledge-based" organization. This easy-to-read guide includes many vignettes, examples, and short cases of
organizations involved in knowledge management.
This book is an insight on how the healthcare quality may improve through a model of knowledge management and multi-contingency approach to organizational design. Abundant primary data about
Montenegrin health system, the author's interdisciplinary approach, special emphasis on the COVID-19 pandemic, make this book thought-provoking.
Successes and Failures of Knowledge Management highlights examples from across multiple industries, demonstrating where the practice has been implemented well̶and not so well̶so others can learn
from these cases during their knowledge management journey. Knowledge management deals with how best to leverage knowledge both internally and externally in organizations to improve decisionPage 5/7
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making and facilitate knowledge capture and sharing. It is a critical part of an organization s fabric, and can be used to increase innovation, improve organizational internal and external effectiveness,
build the institutional memory, and enhance organizational agility. Starting by establishing KM processes, measures, and metrics, the book highlights ways to be successful in knowledge management
institutionalization through learning from sample mistakes and successes. Whether an organization is already implementing KM or has been reluctant to do so, the ideas presented will stimulate the
application of knowledge management as part of a human capital strategy in any organization. Provides keen insights for knowledge management practitioners and educators Conveys KM lessons learned
through both successes and failures Includes straightforward, jargon-free case studies and research developed by the leading KM researchers and practitioners across industries
Customer Knowledge Management: People, Processes, and Technology
Knowledge Management Systems
Knowledge Organizations
A Research Agenda for Knowledge Management and Analytics
Personal Knowledge Management
Handbook of Research on Knowledge Management for Contemporary Business Environments

This volume offers a simple, systematic guide to creating a knowledge sharing practice in your organization. It shows how to build
the enabling environment and develop the skills needed to capture and share knowledge gained from operational experiences to
improve performance and scale-up successes. Its recommendations are grounded on the insights gained from the past seven years of
collaboration between the World Bank and its clients around the world—ministries and national agencies operating in various
sectors—who are working to strengthen their operations through robust knowledge sharing. While informed by the academic literature
on knowledge management and organizational learning, this handbook’s operational background and many real-world examples and tips
provide a missing, practical foundation for public sector officials in developing countries and for development practitioners.
However, though written with a public sector audience in mind, the overall concepts and approaches will also hold true for most
organizations in the private sector and the developed world.
Organizations of all sizes and types are facing a duel threat and opportunity. At the very moment when global markets are becoming
available, these organizations are losing valuable people resources due to "boomer" retirements and downsizing strategies. As the
technologies arrive to facilitate knowledge sharing across organizational and people boun
Organizations of all sizes and types are facing a duel threat and opportunity. At the very moment when global markets are becoming
available, these organizations are losing valuable people resources due to "boomer" retirements and downsizing strategies. As the
technologies arrive to facilitate knowledge sharing across organizational and people boundaries, the desire for job security is
causing many employees to hold tightly to "their" business knowledge as a form of job security. When organizational knowledge
erodes, organizations lose proven capabilities and eventually customers. This challenge may be one of the most significant facing
organizations over the next two decades. Written by an expert with more than 30 years of hands-on work as a consultant and
educator, Managing Organizational Knowledge: 3rd Generation Knowledge Management and Beyond provides a clear, repeatable strategy
for capturing organizational knowledge. It does so by first exploring the fundamental concepts that have emerged from the new
discipline of Knowledge Management (KM) over the past ten years. It then provides several breakthroughs including: A fresh,
practical definition of KM A definition of organizational knowledge based on data, information, and decision making A proven
strategy and templates for creating an inventory of significant organizational knowledge A new, integrated KIPPAR Model that
defines how to create a sustainable KM environment A strategy where naturally occurring projects are routinely mined for
contributions to an organization’s pool of intellectual assets A series of implementation strategies for launching a KM initiative
So what makes this book different? What makes it worth reading? It provides a new perspective on KM, addressing the discipline
from the perspective of a major organization; much of the previous writings in this area confuse individual knowledge with
organizational knowledge. The author, Chuck Tryon, has been a consultant for major corporations since the early 1980s and has
created tangible, innovative processes to help capture vital organizational knowledge, which has given him insight into the
significant management challenges facing 21st century organizations—how to capture, transfer, and share meaningful knowledge that
is vital to their survival. Communicating fresh concepts in this emerging field, the book distills this knowledge and helps you
see where KM can take you in the future.
In today’s world of business, gaining an advantage of competitors is a focal point for organizations and a driving force in the
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economy. New practices are being studied and implemented constantly by rivaling companies. Many industries have begun putting
emphasis on intensive knowledge practices, with the belief that implementing cutting-edge learning practices will fuel research
and innovation within the company. Understanding this dynamic method of management is critical for managers and executives who
wish to propel the success of their organizations. Knowledge Management, Innovation, and Entrepreneurship in a Changing World is a
collection of pioneering research on the methods of gaining organizational advantages based on knowledge innovation and
management. While highlighting topics including human-robot teaming, organizational learning, and e-collaboration, this book will
explore the sustainable links between knowledge management influences and organizational capability. This book is ideally designed
for managers, strategists, economists, policymakers, entrepreneurs, business professionals, researchers, students, and academics
seeking research on recent trends in innovative economics and business technologies.
Emergent Knowledge Strategies
A Handbook for Scaling Up Solutions through Knowledge Capturing and Sharing
Building on the Work of Max Boisot
Knowledge Management for the Information Professional
Knowledge Management and Organisational Design
Knowledge Management and Learning Organizations
This work aims at tying trust to knowledge management (KM). It highlights the complexity of the invisible phenomenon of trust challenged by the global
economy, and explores the multidisciplinary nature of the concepts of trust and KM.
A new, thoroughly updated edition of a comprehensive overview of knowledge management (KM), covering theoretical foundations, the KM process, tools, and
professions. The ability to manage knowledge has become increasingly important in today's knowledge economy. Knowledge is considered a valuable
commodity, embedded in products and in the tacit knowledge of highly mobile individual employees. Knowledge management (KM) represents a deliberate and
systematic approach to cultivating and sharing an organization's knowledge base. This textbook and professional reference offers a comprehensive
overview of the field. Drawing on ideas, tools, and techniques from such disciplines as sociology, cognitive science, organizational behavior, and
information science, it describes KM theory and practice at the individual, community, and organizational levels. Chapters cover such topics as tacit
and explicit knowledge, theoretical modeling of KM, the KM cycle from knowledge capture to knowledge use, KM tools, KM assessment, and KM professionals.
This third edition has been completely revised and updated to reflect advances in the dynamic and emerging field of KM. The specific changes include
extended treatment of tacit knowledge; integration of such newer technologies as social media, visualization, mobile technologies, and crowdsourcing; a
new chapter on knowledge continuity, with key criteria for identifying knowledge at risk; material on how to identify, document, validate, share, and
implement lessons learned and best practices; the addition of new categories of KM jobs; and a new emphasis on the role of KM in innovation.
Supplementary materials for instructors are available online.
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