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Contains answers to 275 frequently-asked questions about skin
care, providing information about skin biology, aging and
photo-aging skin, acne and acne-prone skin, sensitivity,
redness, allergy-prone skin, dry skin, sun care, dark spots and
pigment problems, skin care products and ingredients, how to
assess skin, and problems that need a doctor.
LAUNCHING NEW VENTURES, 7e provides tomorrow's
entrepreneurs with the tools to launch a successful new
business in a global marketplace. The text follows the logical
development process: from initial idea, to developing and
testing a business model, to designing a business and preparing
for growth. The seventh edition represents the most current
thoughts, ideas, and practices in the field of entrepreneurship.
Important Notice: Media content referenced within the product
description or the product text may not be available in the
ebook version.
Products often begin their lives as something extraordinary
and as they grow they continue to evolve. The most successful
products in the marketplace are those that know their strengths
and have branded and marketed those strengths to form a
passionate emotional connection with loyal users and
relationships with new users every step of the way. In
CONTEMPORARY MARKETING, 13e, students will find a
text that includes everything they need to know in order to
begin a marketing career, as well as things that will help them
understand how to look at their own studies and their own
careers as a marketing adventure. All the components of the
marketing mix are included along with a lot of other
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compelling and thought-provoking ideas and concepts. Since
its first edition, CONTEMPORARY MARKETING continues
to showcase the foundations of marketing principles while
featuring the newest trends and research in the discipline.
Thoroughly revised and updated, MARKETING STRATEGY,
6e continues with one primary goal: to teach students to think
and act like marketers. Packed with cutting-edge coverage,
current examples, new cases, and photographs, the sixth
edition delivers a practical, straightforward approach to
analyzing, planning, and implementing marketing
strategies--helping students learn to develop a customeroriented market strategy and market plan. Students sharpen
their analytical and creative critical thinking skills as they
learn the key concepts and tools of marketing strategy.
Continuing in the text's signature student-friendly style, the
sixth edition covers essential points without getting bogged
down in industry jargon--all in a succinct 10 chapters.
Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media
content referenced within the product description or the
product text may not be available in the ebook version.
Study Guide
Organizational Behavior
Organize, Plan, Perform
Business Law: Text & Cases - The First Course
International Economics
Comprehensive, authoritative, and readerfriendly, market-leader BUSINESS LAW: TEXT
AND CASES - The First Course, 14E delivers an
ideal blend of classic black letter law and
cutting-edge contemporary issues and cases.
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Today, BUSINESS LAW - The First Course
continues to set the standard for excellence.
The book’s strong reader orientation makes the
law accessible, interesting, and relevant.
Intriguing cases, timely content, and effective
learning features are thoroughly updated to
represent the latest developments in business
law. Cases range from precedent-setting
landmarks to important recent decisions.
Ethical, global, e-commerce, digital, and
corporate themes are integrated throughout
this edition with new features, such as new
Digital Update that shows how digital progress
is affecting the law. Numbered examples, Case
in Points, sample answers, new reader-friendly
Concept Summary Designs and helpful exhibits
all work together to ensure reader
comprehension. Important Notice: Media
content referenced within the product
description or the product text may not be
available in the ebook version.
Written by acclaimed national terrorism expert
Jonathan R. White, market-leading TERRORISM
AND HOMELAND SECURITY is widely recognized
as the most comprehensive, balanced, and
objective text available for the course. Packed
with engrossing examples and cutting-edge
discussions, the Ninth Edition continues to
provide a theoretical and conceptual framework
that enables your students to understand how
terrorism arises and how it functions. White
discusses the theories of the world's best
terrorist analysts, while focusing on the
domestic and international threat of terrorism
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and basic security issues. He presents essential
historical background on the phenomenon of
terrorism and the roots of contemporary
conflicts, current conflicts shaping the world
stage, emerging groups (e.g., Boko Haram,
Ansaru, and ISIS), and theoretical and concrete
information about Homeland Security
organizations. Each chapter also contains a new
analysis of probable future trends in terrorism
and security. Important Notice: Media content
referenced within the product description or
the product text may not be available in the
ebook version.
This wide-ranging yet focused text provides an
informative introduction to consumer behavior
supported by in-depth, scientifically grounded
coverage of key principles and applications.
CONSUMER BEHAVIOR, Second Edition, devotes
ample attention to classic consumer behavior
topics, including consumer information
processing, consumer decision making,
persuasion, social media and the role of culture
and society on consumer behavior. In addition,
this innovative text explores important current
topics and trends relevant to modern consumer
behavior, such as international and ethical
perspectives, an examination of contemporary
media, and a discussion of online tactics and
branding strategies. This versatile text strikes
an ideal balance among theoretical concepts,
cutting-edge research findings, and applied realworld examples that illustrate how successful
businesses apply consumer behavior to develop
better products and services, market them
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more effectively, and achieve a sustainable
competitive advantage. With its strong
consumer-focused, strategy-oriented approach,
CONSUMER BEHAVIOR, Second Edition, will
serve you well in the classroom and help you
develop the knowledge and skills to succeed in
the dynamic world of modern business.
Important Notice: Media content referenced
within the product description or the product
text may not be available in the ebook version.
Bound with envelope containing access code.
Interactive Text, Contemporary Marketing
Managing People and Organizations
Consumer Behavior
Terrorism and Homeland Security
Cengage Advantage Books: Business Law
Today, The Essentials: Text and Summarized
Cases
MKTG from 4LTR Press connects students to
the principles of marketing—bringing them to
life through timely examples showing how
they’re applied at the world’s top companies
every day. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
Contemporary Marketing Interactive Text by
Boone and Kurtz combines the original textbook
with rich multimedia, real-time updates,
exercises, self-assessment tests, note-taking
tools, and much more. This combination of print
and online material provides students with
active learning tools and tutorials, and helps
instructors shorten preparation time and
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improve instruction. The Interactive Text offers
a complete technology teaching solution that
integrates all of the media together in one
seamless package - no "assembly" is required.
Contemporary Marketing Interactive Text
consists of two components: a Print Companion
and an Online Companion, seamlessly
integrated to provide an easy-to-use teaching
and learning experience. The Print Companion
is a paperback textbook that includes the core
content from the original textbook. All timesensitive pedagogical features and materials at
the end of chapters have been moved from the
printed textbook to the Online Companion. The
Online Companion provides a dedicated Web
site featuring all of the core content from the
Print Companion combined with integrated,
interactive learning resources, self-assessment
tests, note-taking features, and basic coursemanagement tools that enable instructors to
create and manage a syllabus, track student selfassessment scores, broadcast notes to students,
and send electronic messages to students.
Start mastering the tool that finance
professionals depend upon every day.
FINANCIAL ANALYSIS WITH MICROSOFT
EXCEL covers all the topics you'll see in a
corporate finance course: financial statements,
budgets, the Market Security Line, pro forma
statements, cost of capital, equities, and debt.
Plus, it's easy-to-read and full of study tools that
will help you succeed in class.
Refined and streamlined, SYSTEMS ANALYSIS
AND DESIGN IN A CHANGING WORLD, 7E
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helps students develop the conceptual,
technical, and managerial foundations for
systems analysis design and implementation as
well as project management principles for
systems development. Using case driven
techniques, the succinct 14-chapter text focuses
on content that is key for success in today's
market. The authors' highly effective
presentation teaches both traditional
(structured) and object-oriented (OO)
approaches to systems analysis and design. The
book highlights use cases, use diagrams, and
use case descriptions required for a modeling
approach, while demonstrating their application
to traditional, web development, objectoriented, and service-oriented architecture
approaches. The Seventh Edition's refined
sequence of topics makes it easier to read and
understand than ever. Regrouped analysis and
design chapters provide more flexibility in
course organization. Additionally, the text's
running cases have been completely updated
and now include a stronger focus on
connectivity in applications. Important Notice:
Media content referenced within the product
description or the product text may not be
available in the ebook version.
Economics: A Contemporary Introduction
Launching New Ventures: An Entrepreneurial
Approach
Marketing Strategy
Marketing Strategy, Text and Cases
Milady Standard Barbering
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Interesting, clear, and applied, BUSINESS LAW TODAY,
THE ESSENTIALS: TEXT AND SUMMARIZED CASES,
11E is a concise guide to the law and what it means in the
business world -- from contracts and secured transactions to
warranties and government regulations. Easy to understand
with an engaging writing style that is matched by vibrant
visuals, BUSINESS LAW TODAY: THE ESSENTIALS
includes coverage of contemporary topics that impact not only
the business world, but also the reader’s personal life. The
book examines timely issues, such as the financial crisis and
its impact on business law, identity theft, immigration law,
and diversity issues. Fascinating features and intriguing cases
highlight the practicality of the concepts highlighted in the
book. Important Notice: Media content referenced within the
product description or the product text may not be available in
the ebook version.
ADVERTISING AND INTEGRATED BRAND
PROMOTION, FOURTH EDITION is highly visual and
provides an integrated learning experience for the student.
The new edition continues the tradition of delivering a solid
understanding of advertising strategy, through a clearly
written text as well as through the most contemporary ads.
The table of contents follows the same process as an
advertising agency. Like other aspects of business, good
advertising is the result of hard work and careful planning.
The new edition of Advertising and Integrated Brand
Promotion illustrates how to best accomplish this.
Revised edition of the authors' Principles of marketing.
Boone, Kurtz, and Berston’s, Contemporary Business, 17th
Edition, delivers solutions at the speed of business to stimulate
curiosity, show relevance, promote creativity, and prepare
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students for what’s ahead in their academic and business
careers. With thoroughly revised cases, fresh, current
examples, and an updated video series, the 17th Edition
provides insights into the many facets of business that
contribute to the dynamic, ever changing world of work.
Marketing Management
Modern Food Service Purchasing: Business Essentials to
Procurement
Essentials of Marketing
Principles of Contemporary Marketing
当代营销学
This accessible, applied text covers the complex
environment in which managers confront ethical
decision making. Using a managerial framework,
the authors address the overall concepts,
processes, and best practices associated with
successful business ethics programs--helping
students see how ethics can be integrated into
key strategic business decisions. The Seventh
Edition incorporates comprehensive and rigorous
updates that reflect the ever-increasing
academic and governmental attention being
given to this area. The textbook program
provides an abundance of real-world examples
and cases, as well as exercises, simulations, and
practice tests that provide plenty of opportunity
for students to master the text material.
Important Notice: Media content referenced
within the product description or the product
text may not be available in the ebook version.
PRINCIPLES OF CONTEMPORARY MARKETING,
Page 9/21

Get Free Contemporary Marketing 17th Edition
Cengage
15E, International Edition has proven to be the
premier teaching and learning solution for
principles of marketing courses. This best seller
only grows stronger with each groundbreaking
new edition, building on past milestones with
exciting new innovations. The all-new Fifteenth
Edition continues the Kurtz and Boone tradition
of delivering the most technologically advanced,
student-friendly, instructor-supported text
available. Current, relevant, and cutting-edge,
PRINCIPLES OF CONTEMPORARY MARKETING,
15E, International Edition remains in a class by
itself.
Highly praised for its clarity and rich exposition,
this history of philosophy text illustrates
philosophy as a process and not just a collection
of opinions or conclusions. Rather than simply
reporting the positions of a given philosopher,
Lawhead's prose assists students in retracing
the thinker's intellectual journey. Students are
invited to engage with each philosopher's
intellectual process, drawing connections with
their own lives and cultures. Metaphors,
analogies, vivid images, concrete examples,
common experiences, and diagrams demonstrate
the concrete relevance of abstract arguments
and their practical implications for contemporary
society. This fourth edition of VOYAGE OF
DISCOVERY: A HISTORICAL INTRODUCTION TO
PHILOSOPHY features new historical profiles
and/or works representing such philosophers as
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Plato, St. Thomas Aquinas, Simone de Beauvoir,
and Martha Nussbaum, among others. Important
Notice: Media content referenced within the
product description or the product text may not
be available in the ebook version.
MARKETING STRATEGY, 6e, International Edition
edition emphasizes teaching students to think
and act like marketers. It presents strategy from
a perspective that guides strategic marketing
management in the social, economic, and
technological arenas in which businesses
function today--helping students develop a
customer-oriented market strategy and market
plan. Its practical approach to analyzing,
planning, and implementing marketing
strategies is based on the creative process
involved in applying marketing concepts to the
development and implementation of marketing
strategy. An emphasis on critical thinking
enables students to understand the essence of
how marketing decisions fit together to create a
coherent strategy. Well-grounded in developing
and executing a marketing plan, the text offers a
complete planning framework, thorough
marketing plan worksheets, and a
comprehensive marketing plan example for
students to follow.
Systems Analysis and Design in a Changing
World
Business Ethics: Ethical Decision Making and
Cases
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Learning and Behavior
Principles of Marketing
Principles, Practice and Cases
This is a key textbook for specialist
students of accounting and finance, either
undergraduate or professional, taking a
first course in auditing. In this fourth
edition the authors continue to provide a
refreshing, imaginative and thorough
introduction to the audit process, with a
rational and coherent foundation for the
appreciation of auditing practice. This
Revised ISA edition is entirely up to date
with changes post-Enron, with new
international auditing standards and IFRS
replacing UK accounting standards for the
first time.With the aid of numerous
examples, case studies and questions, The
Audit Process: Principles, Practice and
Cases provides a realistic and thoughtprovoking insight into the individual
components of the auditing process in the
context of the entire audit. A major
strength of the book is its questioning
approach, designed to encourage the
student to interact with the material.
Reflecting the latest policies and
practices, HUMAN SERVICES IN CONTEMPORARY
AMERICA, 10th Edition delivers a thorough
examination of human services -- providing
students with an insightful, realistic
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portrayal of the field. Using a unique
multidisciplinary approach, the book
offers a complete overview of the helping
field, its available programs, and the
practical skills workers can employ. It
also illustrates how recent governmental
policy shifts affect the way human
services professionals work. The text is
renowned for the way it presents the
history and practice of human services
through the lens of a social problems and
policy perspective. Throughout, the author
helps readers understand how social,
economic, and political issues affect
human service workers as well as the
people they serve. Practical and relevant,
the text is packed with captivating
examples of human services work across the
country and offers insightful information
on selected careers within the field.
Important Notice: Media content referenced
within the product description or the
product text may not be available in the
ebook version.
MARKETING 4E presents marketing as a set
of skills and knowledge combined with
economics, finance, and career planning to
create strategic plans. Students learn the
foundations and functions needed to
successfully market goods, services, and
ideas to consumers. Professional
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development, customer service, and social
media are presented as keys to students'
success. Emphasis on careers includes the
incorporation of Career Clusters. While
students study business, economics,
selling, human relations, communications,
logistics, promotion, product planning,
and pricing, they also see marketing as a
career choice. Important Notice: Media
content referenced within the product
description or the product text may not be
available in the ebook version.
LEARNING AND BEHAVIOR, Seventh Edition, is
stimulating and filled with high-interest
queries and examples. Based on the theme
that learning is a biological mechanism
that aids survival, this book embraces a
scientific approach to behavior but is
written in clear, engaging, and easy-tounderstand language. Available with
InfoTrac Student Collections
http://gocengage.com/infotrac. Important
Notice: Media content referenced within
the product description or the product
text may not be available in the ebook
version.
Contemporary Project Management
Personality
College Mathematics for the Managerial,
Life, and Social Sciences
MKTG
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Advertising Promotion and Other Aspects of
Integrated Marketing Communications
Social Media Marketing: A Strategic Approach
promises to be the seminal textbook in the
field with its distinctive conceptual
foundation and practical approach to
developing successful social media marketing
plans. A proven eight-step social media
planning model provides students with a
cumulative learning experience, showing them
how to construct social media strategies that
achieve desired marketing goals. These
marketing goals shape the development of
tailored social media strategies. Special
attention is given to the most effective
techniques for identifying targeted marketing
on the social web, with emphasis on the
creation of personas that represent the
critical online market segments for a
company. Students discover how to put these
well-defined personas to work in selecting
the optimal social media platforms for
reaching an organization's marketing goals.
Students are taught rules of engagement and
social media ethics for behaving properly as
marketers on the social web. With these
guidelines in mind, the most productive
marketing tactics for each type of major
social media platform are examined in depth.
These platform-specific tactics, along with
all the proceeding material in the book, are
brought together in the final chapter to
create a comprehensive social media marketing
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plan, with detailed explanations and
illustrations from a real world plan.
Extensive consideration is given to
monitoring, evaluating, and tuning the
implementation of social media marketing
initiatives. In addition, students are
introduced to the most useful quantitative
and qualitative social media measurements,
along with various ways to estimate an
organization's return on investment in social
media marketing activities. Important Notice:
Media content referenced within the product
description or the product text may not be
available in the ebook version.
Now readers can master the core concepts in
marketing management that undergraduate
marketing majors, first-year MBA or EMBA
student or advanced learners need with the
detailed material in Iacobucci’s MARKETING
MANAGEMENT, 5E. Readers are able to
immediately apply the key concepts they have
learned to cases, group work, or marketingdriven simulations. MARKETING MANAGEMENT, 5E
reflects all aspects of the dynamic
environment facing today’s marketers.
Engaging explanations, timely cases and
memorable examples help readers understand
how an increasingly competitive global
marketplace and current changes in technology
impact the marketing decisions that today’s
managers must make every day. Important
Notice: Media content referenced within the
product description or the product text may
not be available in the ebook version.
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This very successful textbook is
distinguished by a superior writing style
that draws upon common student experiences to
introduce economic concepts, making economic
theory more accessible and interesting. Case
Studies and numerous examples take advantage
of students' intuitive knowledge of
economics, building upon real-life
situations. A streamlined design places
pedagogy and illustrations directly within
the flow of the text, making them less
distracting and more useful for students. A
fully integrated program of technology
enhancements sets this text apart by pairing
the book with numerous online multimedia
learning tools that have been developed to
help the text better serve a wide range of
learning styles. The text uniquely integrates
classroom use of The Wall Street Journal by
including in-text pedagogy to help readers
learn to analyze the latest economic events
as reported in the Journal. Important Notice:
Media content referenced within the product
description or the product text may not be
available in the ebook version.
Contemporary Business, 17th Edition
Advertising and Integrated Brand Promotion
The Essential Theatre, Enhanced
Contemporary Marketing
A Creative Approach to Music Fundamentals
Market-leading ADVERTISING, PROMOTION, AND OTHER
ASPECTS OF INTEGRATED MARKETING COMMUNICATIONS,
9th Edition discusses all aspects of marketing
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communications, from time-honored methods to the newest
developments in the field. Comprehensive treatment of the
fundamentals focuses on advertising and promotion,
including planning, branding, media buying, sales, public
relations, and much more. Emerging topics get special
attention in this edition, such as the enormous popularity of
social media outlets, online and digital practices, viral
communications, and personal selling, along with all of their
effects on traditional marketing. Revised to make
ADVERTISING, PROMOTION, AND OTHER ASPECTS OF
INTEGRATED MARKETING COMMUNICATIONS, 9th Edition
the most current I.M.C. text on the market, chapters
address must-know changes to environmental, regulatory,
and ethical issues, as well as Marcom insights, place-based
applications, privacy, global marketing, and of course,
memorable advertising campaigns. Important Notice: Media
content referenced within the product description or the
product text may not be available in the ebook version.
Milady Standard Barbering, 6th edition, continues to be the
leading resource in barbering education, providing students
with the foundational principles and techniques needed to
be successful while in school, pass their licensing exam, and
launch them into a thriving career. Incorporating new
photography, artwork and overall layout, the look and feel
of this edition has been transformed, resulting in a sleek
and clean design to engage and inspire today’s student.
Content has been updated within each chapter with a major
focus on the procedures, infection control, life skills and
business chapters, just to name a few. In addition, classic
techniques have been paired with contemporary looks to
ensure success both while in school and beyond to
employment. Important Notice: Media content referenced
within the product description or the product text may not
be available in the ebook version.
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In COLLEGE MATHEMATICS FOR THE MANAGERIAL, LIFE,
AND SOCIAL SCIENCES, Soo T. Tan provides an accessible
yet accurate presentation of mathematics combined with
just the right balance of applications, pedagogy, and
technology to help students succeed in the course. The new
Sixth Edition includes highly interesting current applications
and exercises to help stimulate student motivation. An
exciting new array of supplements provides students with
extensive learning support so instructors will have more
time to focus on teaching core concepts.
MODERN FOOD SERVICE PURCHASING is designed
specifically to provide culinary arts professionals with
current, in-depth coverage of the essential concepts of
purchasing, storeroom operations, and financial
stewardship. This comprehensive resource brings together
under one cover the four fundamentals of contemporary
food service purchasing: Market and distribution systems.
Storeroom operations. Cost controls. Product information.
Delivering a chef-focused overview of financial
management and the formulas used to control a successful
business, Modern Food Service Purchasing explains in detail
how to set up a successful storeroom operation while
providing chefs and buyers with a comprehensive reference
that will deliver value for years to come. Extensive color
photography, useful charts and forms, and a comprehensive
glossary of key terms round out the coverage. Important
Notice: Media content referenced within the product
description or the product text may not be available in the
ebook version.
Human Services in Contemporary America
The Audit Process
Financial Analysis with Microsoft Excel
Social Media Marketing: A Strategic Approach
The Skin Care Answer Book
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The respected, recognized best seller in the market,
Jerry Burger's PERSONALITY is a solid mid-level book
that fuses the best of theory-based and research-based
instruction to give students an illuminating introduction to
the subject. Burger pairs theory, application, and
assessment chapters with chapters that describe the
research programs aligned with every major theoretical
approach. Biographical sketches of theorists and
accounts of the stories behind influential research
programs help students understand how classic and
contemporary findings relate to each other, and reinforce
the idea that theory and research perpetuate one
another. In-book self-assessments promote students'
interaction with the material. Important Notice: Media
content referenced within the product description or the
product text may not be available in the ebook version.
CONTEMPORARY MARKETING, Seventeenth Edition,
is the proven, premier teaching and learning resource for
foundational marketing courses. The authors provide
thorough coverage of essential marketing principles,
exploring all components of the marketing mix, and
providing practical guidance to help students prepare for
successful marketing careers. This trusted text continues
to grow stronger with each groundbreaking new edition,
preserving what has made previous editions perennial
best-sellers, while adding innovative new features and
up-to-date information on current trends, topics,
research, and best practices in this ever-evolving field.
Because it is so technologically advanced, studentfriendly, instructor-supported, and more relevant than
ever, CONTEMPORARY MARKETING, Seventeenth
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Edition, remains in a class by itself. Important Notice:
Media content referenced within the product description
or the product text may not be available in the ebook
version.
Whether you are a theatre major looking forward to a
career in the arts, or a non major interested in an
overview to help you better appreciate theatre as an
audience member, THE ESSENTIAL THEATRE
Enhanced 10E is a welcome and helpful resource.
Written by highly respected theatre historians, the text
has earned its reputation as one of the most
comprehensive, authoritative surveys of the theatre. Its
vibrant treatment of theatre practice--past and
present--catalogs the origins of theatre through
postmodernism and performance art. THE ESSENTIAL
THEATRE will encourage you and get you excited about
becoming an active theatergoer, while providing the
insight and understanding that will enrich your theatre
experience throughout your life. Important Notice: Media
content referenced within the product description or the
product text may not be available in the ebook version.
Cengage Advantage Series: Voyage of Discovery: A
Historical Introduction to Philosophy
Text and Cases
Marketing
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